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Student satisfaction data can help you: 

Know what 
your students 

think

Know what your 
students are 
experiencing

Know what 
your students 
believe are 
your key 
strengths

Know what  your 
students identify 
as your top 
challenges
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Retention

Strategic 
Planning

Four primary ways to use 
satisfaction data

Accreditation

Recruitment
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Individual 
student 

retention

(higher)

Student satisfaction is linked with:

Institutional 
graduation 

rates

(higher)

Institutional 
loan default 

rates

(lower)

Learn more here: www.RuffaloNL.com/assessment

Institutional 
alumni 
giving

(higher)

Individual 
student 

retention

(higher)

Overview of the 
Satisfaction-Priorities 

Surveys
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Ruffalo Noel Levitz Satisfaction-Priorities Survey Suite

• Student Satisfaction Inventory™ (SSI) is for traditional 
students at either four-year or two-year institutions 

• Adult Student Priorities Survey™ (ASPS) appropriate for 
undergraduate or graduate adult students. 

• Priorities Survey for Online Learners™ (PSOL) for 
students in online programs. 

• Institutional Priorities Survey™ (IPS) for campus faculty, 
administration and staff is directly parallel to the SSI.

The Satisfaction-Priorities Surveys capture both 
an importance score and a satisfaction score

The combination allows you to review your satisfaction results 
within the context of what is most important to your students.
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Matrix for prioritizing action

Copyright to 1994-2020 Ruffalo Noel Levitz

Very Unimportant

Very 
Important

Very SatisfiedVery Dissatisfied

Institutional 
Challenges

Institutional
Strengths

10

• Measure importance and satisfaction

• Comprehensive assessment across class levels

• Captures experiences both inside and outside of the classroom

• National benchmark data specific to your institution type

• Ability to slice the results on all demographic variables

• Efficient turnaround time for set up and delivery of results

• Data is actionable

• Regional accreditation mapping

• Cost effective 

• Free one-hour review of your results available upon request

What makes RNL satisfaction assessments unique?
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Assess satisfaction 
and / or 

engagement?

Identify institutional priorities to celebrate and to improve
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Strategic Planning Overview
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One of many ways to review your data
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Item Report from the Main Results

Interactive, with a wealth of data provided automatically
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• Main report results vs. national comparison and regional comparison

• Year to year report as appropriate

• Demographic slicing reports: 
– Comparison reports: multi-column reports to compare responses across 

demographic subpopulations
– Single group reports: demographic slices compared with the same demographic 

group on the national level
– Versus reports: this demographic group compared with that demographic group

• PLUS:  Access to the raw data files for additional analysis in Excel or SPSS

New Client Portal with Reporting Dashboards
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• When do I survey?
– When it fits with your assessment calendar

• Who do I survey?
– All class levels
– Traditional students, Adult learners, Graduate students, Online 

learners
• How do I survey?

– Online or paper
– Resource:  www.RuffaloNL.com/OnlineAdminResources

• What is the cost?
– New flat rate pricing based on enrollment

How do I do this?

Flat rate pricing based on your enrollment
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Number of invited students Flat Rate Price

1-499 $1000
500-2499 $2000

2500-4999 $3,500
5000-9999 $5,500

10,000 -14,999 $8,000
15,000-19,999 $12,000

20,000+ Contact RNL for a pricing proposal

SPS Pricing structure

Paper Administrations: 
$3.00 per answer sheet (any quantity) + $600 processing fee. 

Online Administrations: 



Introduction to Satisfaction Surveying

9

Schedule a conversation to 
discuss the best way to 

administer the survey or to use 
the results on your campus

All material in this presentation, including text and images, is the property of RNL. Permission is required to reproduce information.

Learn more about the 
RNL Satisfaction-Priorities Surveys

RuffaloNL.com/SatisfactionSurveys

Julie Bryant, Associate Vice President, Retention Solutions
Email: Julie.Bryant@RuffaloNL.com

Shannon Cook, Senior Director of Retention Solutions
Email: Shannon.Cook@RuffaloNL.com

Phone: 800-876-1117


