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N L Client: Saint Joseph’s University
KJ Entry: Athletics Calendar Year End Campaign

.
R

Visit sjuhawks.com/benefitschart to
discover the benefits you can receive

for supporting your favorite SJU team.

HAPPY HOLIDAYS

FROM SAINT JOSEPH'S
ATHLETICS!

Help Us Stay in Touch!

Has any of your contact information changed? Stay
connected by providing your most up-to-date details.

Name
Class Year
SUPPORT SJU Home Address
STUDENT-ATHLETES City State ",,E": &'E: o
ZIP Code 33933
—I- b
==TTD
Meny Christmas, ##SALUTATION##! B iR o 32333
OHome OcCell OBusiness
From our Hawk family to yours, we hope you Preferred Email
are having an enjoyable holiday season As .
we approach the end of the calendar year, we Employer BE -
wanted to share some information with you. Matching Gifts: Eg g§
Even during the pandemic, our Your gift could be doubled or tripled! Check with w8 g &
siuderd-athistse nosd proc.ramm'nq and your (or your partner’s) HR department to see if your = E ZZ
supporl [ ensure the IJust M academic contribution is eligible for matching gift benefits. gt’ o8
and athletic experience on Hawk Hill. Now My matching gift form: Ols enclosed OWill be sent E gé E
more than ever, we are counting on our fans AERE

and supporters fo help deliver that experience. 01 have included Saint Joseph's University Athletics in
Please consider making a gift this year to my estate pIann‘mg. _ _ _ _
: : O Please send me information about including Saint
Joseph's University Athletics in my will.
O | wish to remain anonymous.

21HAFBE

*

Creative Lead, Copy: Rachel Weeks
Creative Lead, Design: December Lambeth
Writer: Eric Hart

Designer: Jolie Baskett
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@ L Client: Saint Joseph’s University

— Entry: Athletics Calendar Year End Campaign

g
R

Visit sjuhawks.com/benefitschart to
discover the benefits you can receive
for supporting your favorite SJU team.

HAPPY HOLIDAYS
FROM SAINT JOSEPH'S
ATHLETICS!

Help Us Stay in Touch!

Has any of your contact information changed? Stay

* connected by providing your most up-to-date details.

Name
Class Year
SUPPORT SJU Home Address &
STUDENT-ATHLETES ity — fg‘&g: " m%
ZIP Code 228§ 5 R
Merry Christmas, #4SALUTATION#! Preferred Phone EE, g Egg E

OHome OcCell OBusiness

siudent-athletes need programming and
support lo ensure the besl pussible academic
and athletic expenence on Hawk Hill. Now

From our Hawk family (o yours, we hope you Preferred Email
are having an enjoyable holiday season As 20
we approach the end of the calendar year, we Employer I
wanted to share some information with you. Matching Gifts: Eg
Even during the pandemic, our Your gift could be doubled or tripled! Check with »'5
e your (or your partner's) HR department to see if your 'g.é
= £
|
-

more than ever, we are counting on our fans

and supporters fo help deliver that experience.

contribution is eligible for matching gift benefits.
My matching gift form: Ols enclosed O Will be sent

O I have included Saint Joseph's University Athletics in

Philadelphia PA 19131

5600 City Avenue

my estate planning.
O Please send me information about including Saint
Joseph's University Athletics in my will.

Please consider making a gift this year to

O | wish to remain anonymous.

21HAFBE

(TR i gt el
T . o e

*

Creative Lead, Copy: Rachel Weeks
Creative Lead, Design: December Lambeth G

Writer: Eric Hart O
Designer: Jolie Baskett
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(//: NL Client: Agnes Scott College
&/J Entry: Search Campaign

<seguence>

AGNES
SCOTT

COLLEGE

.

o Leadership, Innovation,

and Global Leagazzg

<Firstname>, this is the combination that sets Agnes Scott st
what drives an Agnes Scott education.

/ItN COUNSEIOrs ana a virtual tur. You can
'ven create your own digital Viewbook.

Through SUMMIT, our innovative and empowering approa
work, and live with people from all around the world. Openi
opportunities you never thought possible.

R You were born to

trained upperclass students, a SUMMIT advisor, a Major Ad
team of allies will help you gain internships at coveted places
Centers for Disease Control and Prevention—helping you b

Become a leader.
Become a Scottie.

We'd love to send you insider information on our innovative
the back of this letter for more information.

READ ON TO SEE WHY WE'RE THE #1 MOST
INNOVATIVE LIBERAL ARTS COLLEGE IN THE COUNTRY.

(U.5. News & World Report)

Thanks for your interest in Agnes Scott
College. Your exclusive insider information
is coming your way!

Next, we encourage you to take the
opportunity to get to know our campus—it's
ranked one of the "most beautiful” in the
country. More than 30 movies and television
shows, including The Biind Side, Scream

2, Driving Miss Daisy and Life of the Party,
have been filmed here.

A

I
p

3

- -
|

!

THINK OUTSIDE THE BOX. THINK ON A GLOBAL SCALE.

Discussions and debates Acquire the knowledge and
of big-picture ideas in the skills necessary to address
first-year leadership skills classroom will inspire you to issues that affect people
seminars will prepare you take risks and try new things. across the globe.
to lead everywhere.

\

/ [iQOY

es Sco

Creative Lead: Steve Maxfield G
Writer: Sara Brace Q
Designer: Breanna Stephenson 2021
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Client: Bowie State University
Entry: Fall Appeal Email Solicitation

RNL

Bowie State students need your help,
especially this year. When you give,

you have our #BowieBOLD promise
that your donation will go immediately to
work providing tuition assistance and
supporting innovative opportunities that
transform bold futures.

Together, we are #8SU4LIFE.

Give by Phone
Call us at 301-860-4335.

Give by Mail
Mail the pledge card you received
or send your gift to the address below.

Give Now

“Salutation”, Bowie State students come
to campus each fall with stars in their
eyes and ambition in their hearts.

Thanks to donations from lifelong
Bulldogs like you 5,100 BSU students
who depend on financial assistance

have access to Bowie State academic
excellence. Your gifts empower
bold goals.

0|/

T [

&

The Campaign for Excellence
BOWIE STATE UNIVERSITY

Office of Annual Giving
14000 Jericho Park Road
Bowie, MD 20715-9445

Creative Lead: Cameron B. Mueller
Writer: Billie R. Barker
Designer: Andrea Castek
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NL Client: Central Washington University Foundation
k/ Entry: Alumni Challenge Campaign

CALLING
b ALL CATS!

It's time to #SupportYourSport in the

¢
E ] 7th Annual Wildcat Alumni Challenge.
WILDCATS

CALLING ALL CATS irim veniam, quis nostrud

mcorper suscipit lobortis nisl

I Dear {Salutation],
PARTICIPATE NOW :ommodo consequat.

Asyou can imagine, the COVID-1g9 pandemic has had a major impact

riinim veniam, quis nostrud on Centra'thamington Uni\:fe:rsityWildcat smdent—aﬂ?lete;::. With the A gift of $25 or more to the
SSALUTATIONd mcorper suscipit lobortis nisl :mellahn“n’ cl:; m::y at:'lehc seasnn':“.t ag:i lost ﬁnanc:tal gaj.nS,, now more Wildcat Club before De?ember
3 s consequat an ever, Wildcats need your suppo nwe countyou in? 1 can unlock extra funding for
) ) We are asking you to help us reach an ambitious goal of 500 donors and your sports team of choice!
Lorem ipsum dolor sit amet. consectetuer %75.000 by December 1 Most importantly, you will suppert meore than The sports team with ...

adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore

425 student-athletes at CWLU. You are invited te help kick off thisyear's
challenge and allow Central to create the best experience possible for

> The highest percentage of

magna aliqguam erat volutpat. today's Wildcats. participation from alumni
Since 2014, the Wildcat Alumni Challenge has made an incredible receives an additional $5.000
Lk wisi enim ad minim veniam, quis nostrud difference for the Central student-athlete experience. Through the thanks to an anonymous donor.

exerc lalion ulla|||cu|pe| susapil loburlis nisl generosity of alumni such as yourself, we have raised more than $230,000.

ut aliquip ex ea commedo consequat. Getin the game and help your sports team secure awin by making The highest number of alumni
your gift to the Wildcat Alumni Challenge today! A minirmurm gift of $25 donors total receives an

Ut wisi enim ad minim veniam, quis nostrud to the Wildcat Club is required to count toward your sport's participation additional $2 500 thanks to the

cxerci tation ullamecorper susapit lobortis nisl total, and any gift amount above the initial $25 can be directed toward the generosity of Dave Coffman.

ut aliquip ex ea commodo consequat. sports team of your choice.

Give teday to unlock significant funding to ensure CWU student-athletes The most funds raised overall
can achieve their academic and athletic goals. receives an additional $2,500

thanks to the generosity of
Zac Scott

Yours in Wildcat pride,

fashington University £ | % ' 9—‘4”
F

tment of Athletics
| ST DENNIS FRANCOIS, PH.D. JEAN ADAMS ('88)
E. University Way DIRECTOR OF ATHLETICS PRESIDENT, WILDCAT CLUS

asburg, WA 98926

F5. Show your competitive drive by making a gift today to secure
extra funding foryour sports team! Make a glf‘t and suppnrt CWu

student-athletes today at

Don't forget! We've included a special gift to say CWU.EDU/ALUMNICHALLENGE

thank you for showing your Wildcat pride by investing
in our student-athletes. Our success isn't possible
without generous supporters like you!

Creative Lead: Amber Hoy G
Writer: Jordan Ludwig O

Designer: Alex Toszegi 2021




FduADRWARNC

Client: Linfield University
Entry: Search Campaign

Linfield
University

Instagruam L

ﬁ# College Search Sponsored ~

4

| ¥ Linfield '
University

.'l
7
L=

Emb1 ace the

? UNUSUAL &

DISCOVER LINFIELD >

.
L

Linfield
University

g LA

o 5

&7
g«
2
o e S e L o ;:: -.. .
= : = A unversity home
Learn more > -
. ! UNLIKE |
, anywhere else
Looking for an outside-the-norm university = =5
in the Pacific Northwest that will help you - CONNECT WITH CAMPUS >
achieve unlimited success? Here it is.

Creative Lead: Steve Maxfield G d
Writer: Dan Digmann Q

Designer: Breanna Stephenson 2021
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MOUNT @ VERNON |

L Client: Mount Vernon Nazarene University
Entry: Demand Builder Campaign

AZARENE UNIVERSITY |

GO

Explore what MVNU has to offer.

Visit Campus

We're excited to learn you're considering Mount
Vernon Nazarene University.

We'd love to have you come for a campus visit.
Or, if you can't make it to our beautiful campus
visit us virtually.

NOW, MORE
THAN EVER,
IN A WORLD
THAT NEEDS
ALITTLE
BRIGHTNESS,
WE'RE HERE
TO HELP YOU
SHINE.

Ar Mount Yermon Nazarene Unbeensity, you'll explore
everything a top-quality liberal arts universior has to
offer as you follow your path to a career you'll love. You'll

work clossly with keynote speakers. Published authors.
Fulbright Grant winners. In other words: cool prafessors.

And with fo more than 20 students in most of ounr
fL.l.lCI:}l’ﬂli‘ﬂ]!m more tme to gcrmkn.mr thiose

ooal professars and for them o gee to know you. Thar
means more afice time, mentorship, and coaching. Thae
could mean more chances to present your reszarch ata
symiposium. O connections o internships at places like
JPMorgan and Mationwide.

Join us on cur picturssque campus and enjoy fellowship
nndﬁmwithﬁuemmlc,&mdmdgnmﬂ ar events like
SonPest and Oakeoberfest. Exercise body and spirit biking
on the Kokosing Gap Trail, working out at our state-
of-the-art fitness facilities and giving back a litde more
through one of our many campus ministries.

MVNU IS YOUR PLACE TO SHINE!
We can't wait to see all you'll do here.

STUDENTS LIVE
ON CAMPUS

/

40+ STUDENT

' M| oreaNizaTIONS

20 VARSITY
ATHLETIC

CAN YOU AFFORD
TO BE BRILLIANT?

r tin
Cthio by Lend Edu.com (2019) and in the Top 5%

Z o by Le oo L LY
Best Colleges for the Money by CollegeFactual.com.

Let us show you even more when you connect
with us rusing the methods on this brochure.

BUSINESS REPLY MAIL
ARST-CLASS MAL FERMIT MO 1244  CEDSR RAADE 18

MOUNT VERNON NAZARENE UNIVERSITY
EXCLUSIVE PROCESSING CENTER

PO BOX 2147
CEDAR RAPIDS, 1AS2405-9879

Creative Lead: December Lambeth
Writer: Regina Gilloon-Meyer
Designer: Sawyer Phillips
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Client: Phi Theta Kappa Foundation
Entry: Fall E-Newsletter

IV ‘ o T*

-.?._":-:}

- | &
F' { ié‘

Set Yourself

lories Fr
Gl Family

Hello, #F#SALUTATION##!

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed
do eiusmod tempor incididunt ut labore et dolore magna
aligua. Quis ipsum suspendisse ultrices gravida. Risus
commodo viverra maecenas accumsan lacus vel facilisis.

Creative Lead: Cameron B. Mueller
Writer: James R. Heggen
Designer: Isabelle Edwards A TAWARDS

=
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Entry: “Wildcats” Email Campaign

(/fi - Client: University of Arizona
By

THE UNIVERSITY '3 \
. OF ARIZONA

DEGREE SEARCH  FINANCIALAID  STUDENT LIFE

| EXPERIENCE LIFE
AS A WILDCAT

YOUR VISIT OPTIONS ¥ PSS

= | WE ARE WILDCATS

GET TO KNOW OUR STUDENTS ™

“To be a college student in the year 2020
means that you get to find new ways to make
big impacts in the world. Do with it what you

will, and do big things.”
- Caitlyn, Nutritional Sciences

Keep an eye on your inbox for details about

t\ / The University of Arizona
O — oSSS——

PO Box 210073 | Tucson, Arizona 85721

Creative Lead: Bethany Chatterton G d
Writer: Chad Cooper Q

Designer: Bethany Chatterton 2021
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Client: University of Connecticut Foundation
Entry: Prospectus Campaign

WHAT INSPIRES YOUR PASSION FOR GIVING?

GREATER GOOD

“For me, giving back to UConn has always felt really natural, donating to UConn is an opportunity to help shape our future leaders, professionals, and

Every UConn supporter has their own personal motivation for their generosity. For some,

because, in addition to my four years as a student, UConn has neighbors. For others, contributing is an investment in cutting-edge research that will improve
continued to give so much to me these last 25 years. It’s given me all our futures. And for everyone in UConn Nation, giving shows your UConn pride and
a sense of belonging to something bigger than myself—something dedication to advancing UConn’s mission.
that wants to provide for the greater good.”

- Richard Juknavorian Jr., CLAS 1995
HOW YOUR SUPPORT MAKES AN IMPACT

“IMy scholarship] means that I can get through my
undergrad debt-free. It means that I can focus on

YOUR GIVING SUMMARY
{Salutation},

developing my skills instead of worrying about finances.”
- Fatima Abu Bakr '22

Thank you for leading the way for students, researchers,
and our greater UConn community through your
previous support.

Fatima’s scholarship has enabled her to take on numerous
leadership opportunities she may not have had the time to
join otherwise:

* TFirst Year Experience Mentor

+ STEM tutor

* President of the Pre-Health Club

+ Participant in independent study in genetics research

Your Total Contributions Thus Far,
Including Employer Matching Gifts:
{Total Life Giving}

Your Last Three Areas of Support:
{Last_Gift_Designation_1_Lifetime_Giving}
{Last_Gift_Designation1}

Fatima hopes to attend medical school after graduating
from UConn, and all of these experiences prepare her to
succeed in her academic and career journeys.

{Last_Gift_Designation_2_Lifetime_Giving}
{Last_Gift_Designation2}

{Last_Gift_Designation_3_Lifetime_Giving}
{Last_Gift_Designation3}

UConn Giving Summary
and Prospectus for
{Salutation}

Creative Lead, Copy: Amber Hoy
Creative Lead, Design: December Lambeth G

Writer: Meredi Wagner-Hoehn Q
Designers: Mike Hunstad, Shannon Blazek 2021

e S
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Client: California State University Long Beach
Entry: Year End Appeal Letter

"I have peace in my heart, which is something | haven't had for quite some time now. This has
been a blessing that | wasn't counting on. I'm just so overwhelmed with the love and support

that | have received to help me succeed in school and in life.” - Carrie, current CSULB student

Supporters of the Beach Fund keep our campus thriving as we look forward to 2021.

CALIFORNIA STATE UNIVERSITY

LONG BEACH

6300 E. State University Dr. #324
Long Beach, CA 90815

{Mail_Name}
{Address1}
{Address2}
{Address3}

{City} {State}{ZIP}

Give the
gift of education

HELP US STAY IN TOUCH! MATCHING GIFTS:
Has any of your contact information changed? Your gift could be doubled or tripled! Check with your
Stay connected by providing your most up-to-date details. lor your partner’s) HR department to see if your
contribution is eligible for matching gift benefits.
Mame:
My matching gift form: O Is enclosed T Will be sent
Home Address:
City- State:  ZIP: kel
Phane: C I have included CSULE in my will/estate plans
Email- L Please send me information about including CSULB
in my willfestate plans

L

Creative Lead: Amber Hoy
Writers: Cameron B. Mueller, James R. Heggen
Designer: Isabelle Edwards
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7~ N[ Client: Trinity Christian College
&,/ Entry: “The World Needs You” Direct Mailer

L]
TRINITY

TRINITY CHRISTIAN COLLEGE

<sequence>

HOW TO APPLY:

—) START TODAY AT TRNTY.EDU/APPLY

Apply online for free. Once your application is submitted, please

@ TRNTY.EDU/APPLY

send us the following materials: oy T

+ Official transcripts from all high schools previously attended.
+ (Optional) Submit ACT, SAT | or CLT test results.

Once all this information is submitted, your admissions representative will |ed
contact you regarding your application. You will not have to wait long to _ . your application e: ’ll re
hear if you've been accepted, because Trinity has a rolling deadline = ‘scholar hips“;wort up to $64,000.
for applications. -~ F
to work with you to make the education you

re than 98t of traditional undergraduate
ncial aid, and the average financial aid

If you have any questions about the Trinity experience or our application
process, contact us at (708) 239-4708 or admissions@trnty.edu.

We lock forward to reviewing your completed application,
<Firstname>! Access your free application at trnty.edu/apply.

Your contact information was provided <SourceCodes.

TRINITY CHRISTIAN COLLEGE
6601 West College Drive | Palos Heights, lllincis 60463 | trnty.edu

Creative Lead: Bethany Chatterton
Writer: Jim KrajewskKi
Designer: Kristin Linnell
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/IiNL Client: Mount St. Mary’s University
kj Entry: “Live Significantly” Direct Mall

16300 Old Emmitsburg Road -
Tm . Emmitsburg, Maryland 21727
B _ .800-448-4347 | admissions@msmary.edu
ST. MARY'S

LIMITLESSLY

More than 98 ' of our students
are emploved or in grad school within
one year of graduation.

UNIVERSITY

|||||||

Readly to realize your potential,
<Firstname><Lastname>?

What will you accomplish,
<Firstname>2

MOUNT At the Mount, you'll discover your purpose while

: : gaining professional experience in order to create
ST. MARY'S both a career and life that matter. And you'll find

: Inspiration everywhere you look on our picturesque
UNIVERSITY : P adad y Rl ]
: campus situated among the Catoctin Mountains.

<Address 1>
<Address 2>
<Address 3>

apply online at

msmary.edu/apply

Creative Lead: Steve Maxfield

Writer: Chad Cooper 3 rQ m Z@

Designer: Rebecca Benedict 2021
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/F{ N[ Client: University of California, Berkeley
KJ Entry: “Discover Yourself” Direct Mail

eeeeeeeeee

Berkeley — Frsmame.

UNIVERSITY OF CALIFORNIA

Bring your experiences, your ideas, and your story to Berkeley
and thrive at the # public university in the world. From
conducting research alongside arenowned professor to making

110 Sproul Hall #5800,
CLKCICY s cxsomvsae
UNIVERSITY OF CALIFORNIA
adifference through public service, you'll turn knowledge into
action. Receive the support, guidance, and mentorship to launch
your career on graduation day: 80% of students graduate

with either a job offer or acceptance to grad school.

<Firstname><Lastname>
<Address 1>
<Address 2>
<Address 3>

You belong here, <Firstname>.

---------

INSIDE: Get your college questions answered and see
how we’ll help you transition to life at UC Berkeley.

STAND UP. STAND OUT
FIND YOUR COMMUNITY.

Get helpful information for your college search, including
details about choosing the right major, qualifying for
scholarships, and transitioning to college life. Also, request
access to our Golden Bear live video hub, where you

can chat with current students:

Berkeley.discoverhub.net

Invitation Code: <Invitation Code>

“our contact information was provided <SourceCodes.

Creative Lead: Justin Milligan 3
Writer: Chad Cooper rQ mZ@

Designer: Mike Hunstad 2021
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Entry: Calendar Year End Holiday Card

@L Client: Austin College
=

Happy Holidays from your

s Auglin Coll
@

leqge
>~ -

® ¢ -

Creative Lead: Rachel Weeks 3
Writer: Meredi Wagner-Hoehn rQ mZ@
Designer: Heidi Schmidt ST w—
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(/F{Nll Client: West Virginia University Foundation
k\// Entry Title: 2020 Campaign

; i{rﬂgpﬁt H| . ““_v <
B ALUMNI t%v ”'

MOVING:
WVUFORWAR
THANKS TO
THOSE WHO
GIVE BACK.

v WestViiginiaUniversity

36th Annual #

Advertisme Awards

Educ?é;iona

Creative Lead, Copy: Amber Hoy
Creative Lead, Design: December Lambeth \/ @ ri—— Merit Winner
Writers: Eric Hart, Jordan Ludwig -

Designers: Mike Hunstad, Shannon Blazek 2021

HIGHER £)) MARKETING
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N L Client: Weber State University
k/ Entry: Total Recruitment Package

0123456789

W/ WEBER STATE UNIVERSITY

N

— THANK YOU FOR -

coumcnns
v
WEBER STATE . N

W/ WEBER STATE UNIVERSITY : adventure among the heauty of the Wasatch Mountains?

A WE'D LOVE TO HELP YOU DISCOVER

—HANK YOU FOR — WEBER STATE UNIVERSITY
IN OGDEN, UTAH.

CONNECTING

Chances are you'll like what you see. Not just the
breathtaking mountain views, but the deal-breaking factors,
too. You know, quality and cost. Our out-of-state tuition INTERNSHIP CONNECTIONS
might be lower than your in-state tuition, and many
students graduate with little to no debt. That—along with
generous financial aid and quality academic programs—
makes Weber State an incredible value.

@ WEBER STATE UNIVERSITY

BN Flartiecn libvd | Tgden URan BADN

When you respond online, via text, or by mail, we'll send you
details about our majors, financial aid, and help you discover
how we’ll help you in the pursuit of your dreams. Connect
today at weber.discoverhub.net.

Your contact information was provided <SourceCodes.

¥

EXPLORE WEBER NOW

WEBER STATE ——— ’ ‘
UNIVERSITY o weberstateu @getintoweber 0 Get Into Weber

36th Annual #

Educational

Advertisimg Awards

HIGHER ED MARKETING

MICHIE IDUCATION “WARRITING RIFORY

Creative Lead: Steve Maxfield -+
Writer: Chad Cooper @ H
Designer: Alex Toszegi 2021
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Client: Austin College
Entry: “Roos” Direct Mailer

u.!tmcu.'lene ﬁlﬂ—paﬂanedenl i experienced many activities that
f iy, r hips, education, and real-life skills. My interactions
with peers, college faculty, college staff and members of the Sherman community
provided an apporfunity for leadership as a young person among praofessionals. ™

WHAT DOES

i L. T REALLY MEAN

'F"bﬁfe"};f°”n 10O BE A 'ROOQO,
= <FIRSTNAME>?

A SCHOLARSHIP COULD BE ONE
FREE APPLICATION AWAY.

APPLY TODAY!

To apply for freshman student admission to Austin
College, submit all of the following materials:

= One Admizsicn Ezsay (250-850 words; topic of your choice)

- School Report or Counselor Recommendation Leiter
= Teacher Evaluation or Teacher Recommendation Letter

36th Annual

Kduca 10nal

Advertising Awards

Creative Lead: Justin Milligan \/ @ H + Merit Winner

Writer: Sara Brace
Designer: Heidi Schmidt 2021

HIGHER ED) MARKETING
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@L Client: Eastern Mennonite University

— Entry: “Together” Recruitment Package

Instagram

ﬁﬁ College Search Sponsored v

fEMU

WE KNOW
THAT

WE ARE
STRONGER.

2 ] : _ 5a ta BM U dkcovertu burat
Soudents from .'.Iln:'.m1-‘1.'4-.'-:*.1!1_?.'.1-'1:1 veor i arive a1 EML! with A ‘ : : P S S T e
acommen gmak o maka a dfference inthe world by pursuing b i . |l
TEET US
" 4 Tat <lmwirarinnCades o BT 0473314
prapan you o g TSR TR
« Career-focusad Internships: vour Intemship placerment in R T g
Harrsonburg, W&, arWeshingean, CuC, will disctly rebnia o vour
wnkqus gtz and nterasts. ¢ MAIL Complacs and wourn this farm
Fist Maims=__cpm-papabied
Widdla hams:
Lag Nams:_<pre-populbied.
= Parsonalized Mervtorship: 'Wa tako small cless dxesio N Wl ing Addiesy:_cpre populsoec:
tha naot kaval by priciitining mantoring relatiorships. We will |
crear your full potertial during vour tims at BMIL
amy:
T graduries amsnme a reabworld problam —_—
rence makers intheir carsars and Ham:  pre-pop Ip:_<pepap-
G of our job-ssaking alurmni find ] P p—", w1
smploymant within a wear of graduaton. . :
Homa Fhone: .
Education as adventure >
Cal Phora:
L oot Pt 0 gy - gl [T LMo
High Schack _cpm-pepubeds
Have sther of your ernts stonded colloge? 11 Yas 11 Mo o Q

Whan doyou pbn oontr collegot_<prepope
Acadamic interast:_pre populsed:

Experience a unique academic approach that

#SEMU

L, ol Eetracumcutar Act s _pfeploet includes career-focused internships, global
A O AN s 4 T e T travel, and personal mentorship. #EMU

36th Annual #

Kducational

| |

Advertismg Awards

HIGHER ED MARKETING

MICHIE IDUCATION SWARRITING RIFORY

Creative Lead: Matthew Barnes +
Writer: Chad Cooper @ H
Designer: Breanna Stephenson 2021
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Client: Gordon College
Entry Title: Total Recruitment Package

1

- OUR L ASASAS
H@ R =A@ i o -
] N — INFINTT E Best College

GORDON f1o3) Watch Our ' APPROACH VALU Values 2019

¢ Livestreams
l F) R E P A R E F O R » Like every good investment, a Gordon education

COLLEGE

: is one that will pay for itself through the value B e St
| : o [ — - gl you'll receive. Here, you'll do much more than
l ) 5,99 per ) develop a career plan—you’ll develop a whole C ) ‘ | eg S
life plan. One where you'll grow in intellect, Bazed on Salary Potential

maturity and Christian character. How?

Make a difference on our robust campus 4 ] Through opportunities like:
ply for free today and you'll receive by taking a leadership role in Student '
adimission decision. Plus, w

* Collaborating with professors on

Government or the Campus Events g
research projects

ST aplional Tor Spring all £L1s Council. Or, start your own club.

plicants.
» Participating in our meaningful

1 : I
Connect with and serve your neighbors— Chapel program

on campus or throughout the greater ) _
» Interning at places like Dana Farber

Cancer Institute or Harvard
Business Press

Boston community.

) ¥ Join Model United Nations club, become
anal guidance from ’ i a peer mentor or get involved with
reas from our ' : e 1 | T the multicultural initiatives office. Your

» Finding careers through our new
Career and Connection Institute—like

interactions outside the classroom form an Apple or NPR.

integral part of your college experience

vou'll have everything you

Fing internships and

“Being able to interact with and learn

N\

S

g le who are
Receive support from professors who

RN

Apple, McHessan or

iMiassachusetts Ueneral Hospital.

something greater than thems
become mentors, and throuc

very encou g. Because of the le

\ g excellenc uired of me at G

S 570

of alumni are employed
or in grad school within a
year of graduation

Connection Institute

B(ﬂlls\nlnual o

Kducational

Advertisthe Awards

reative Lead: December Lambeth @ ri—— Merit Winner

riters: Sara Brace, Justin Milligan i R
esigner: Kristin Linnell 20 2 1
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Client: Regis University
Entry: Spring Appeal Brochure

REGIS %‘;UNIVERSITY

My favorite spot on campus
is the Chapel. The views
are breathtaking.

HELP EDUCATE

FUTURE
LEADERS

LIKE MCKENNA.

MCKENNA BISHOP
SENIOR

Make your gift

by April 30 to
be counted among

Major: Finance : our supporters:

allows Regis to educate
driven, tenacious,
My faverite dining hall meal paSSiOnate students

is honey baked ham and

-
)

Minor: Neuroscience
like McKenna.

scalloped potatoes. It's so

Hometown: Arvada, CO ONLINE:

give.regis.edu/impact

good; | usually get about
three helpings.
Future Plans: | want to use my education
to do something | enjoy, and | want to .
: When I'm not studying, I'm

make a difference. | have confidence that TEXT:
| am well prepared for the opportunities
that will come my way. REGIS tO 91999 in the Fieldhouse, where |
am a captain on the Regis
MAIL: ‘ A~ @ Women's Basketball Team.
o . WASE
“I believe in the pay-it- Complete and return the -~ - ﬂql e
forward concept. I want included gift form /||

future students to have the

same opportunities that
I’'ve had.”

In my Neuroanatomy and
What | love most about Regis Neurophysiology lab, |
had the opportunity to

dissect a human brain.

is not only the small class sizes,
but that each of my professors

University Advancement
knows my name and

Regis University
3333 Regis Blvd., B-16
Denver, CO 80221-1099
303.964.3608

It was awe-inspiring and

makes an effort to build 0‘0 powerful, and | will never

a relationship ) forget that experience.
with me.

R i
o9

BN
% !

36th Annual &

ducg},tional

Advertisme Awards

Creative Lead: Rachel Weeks @ ri—— Merit Winner

Writer: Melissa Johansen } I
Designer: Bethany Chatterton 202 1
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RAL

Simmons
UNIVERSITY

You won't bite off more than you
can chew here, <Firstname>.

Creative Lead: Bethany Chatterton
Writer: Sara Brace
Designer: Sonia Margolin

Client: Simmons University
Entry: “Shark” Direct Mailer

Simmons Undergraduate AdmiSCion
Simmons 500 The e el

UNIVERSITY Phone: 617-521-2051 | nnnnnnn s.edu

YOU'LL HAVE ALL THE
RESOURCES YOU NEED
TO MAKE A SMART
INVESTMENT.

We offer grants and scholarships (some up to full

ition!) to kee p d own for you and your family.
Plus, S immons gra d s have been hired by ome
impressive c mp lk Novartis, Hu bSp
Mass G ral Hospita l— ing an ama g

Investment.

To learn more about how you can afford
Simmons, visit our Net Price Calculator at
collegecostcalculator.org/simmons

Yo A A AT A A A A A A A A A P A A A A A A A A A A A A A VP S

<Firstname><Lastname>
<Address 1>

<Address 2>
<Address 3>

\/ert

2021
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Advertis Awards
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Client: Texas Tech University System
Entry: Calendar Year End Campaign

(RNL

Instagnom

{4 Client Account Sponsored v

TEXAS TECH UNIVERSITY

PO. Box 45025 | Lubbock, TX 79409-5025

THANK

i TEXAS TECH
y]J_LEJ ITY.

YOU

from Your v e
Texas Tech Community

Texas Tech gives students opportunities
they need to succeed. You help make it
possible. #l AmARedRaider #RedRaiders

36th Anngy
Creative Lead, Copy: Rachel Weeks g G%? |

Awards
Creative Lead, Design: December Lambeth

Writer: Meredi Wagner-Hoehn v @ H T Merit Winner

DeSIQnerS: ShannOn Blazek’ HIGHER ED MARKETING
|Isabelle Edwards 2 02 1
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@ L Client: Texas Wesleyan University
=/

Entry: Calendar Year End Appeal Letter

WE'RE ALL RAMILY.

KEEPING THE FLAME
LIT TAKES ALL OF US.

IIIIIIIIII

1201 Wesleyan Streel
Fort Worth. Texas 76105

INSIDE: TWICE THE
SMALLER. SMARTER.

While COVID-19 has created hardships, we won't let it dim the dreams of Texas
Wesleyan students.

Please come together with the TXWES RAMily to help students struggling O LIGHT THE WAY FOR TXWES STUDENTS! (\
with unexpected expenses and loss of income. Your contribution will help ‘ : \‘
alleviate worry over tuition payments and bills so students can focus on what's <,

important — staying in school.

Gifts of any size have an immediate, direct impact on students in need.
Nothing can stop us when we come together as a RAMily to support

TXWES students. :

MAKE YOUR IMPACT NOW AT = TXWES.EDU/GIVE

HOLIDAY GOAL: 1,350 RAMILY MEMBERS LIGHTING THE WAY

HELP US STAY IN TOUCH! MATCHING GIFTS:

Has any of your contact information changed? Your zift could be doubled or tripled! Check with vour (or your
Stay connected by providms your most up-to-date details. pariner’s) HR depariment to sse if your contrbution 15 elizible for
Name- matching zift benefits.

H M T My matching gift form: [ Is enclosed [ Will be sent

Phone:

Email- University in my will.

IIIIIIIIII

1201 Wesleyan Street | Fort Worth, TX 76105 | 817-5314433 | towes adu

36th Annual #

Educational

Advertismg Awards

HIGHER £33 MARKETING

Creative Lead, Copy: Cameron B. Mueller
Creative Lead, Design: December Lambeth v @ ri——
Writer: Billie R. Barker

Designer: Shannon Blazek 2021
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(/li NL Client: The University of Texas at Arlington
kj Entry: Giving Anniversary Appeal Card

YOU YOUR UTA

H I S R pe Dear {Salutation},
-\ uﬂll , . About one year ago, you made a gift to The University of
it {LaSt—q'ﬂ—Date1} Texas at Arlington. Thank you!
{Last_Gift AmountT}
{Last_Gift_DesignationT} We have included a window cling, exclusively for generous
UTA donors like you, as a token of our appreciation.
{Last_Gift_Date2}
{Last_Gift_Amount2} Your generosity blazes the trail for the future of UTA and for
{Last_Gift_DesignatiOHZ} the students we serve.
{Last_Gift_Date3} Please take this opportunity to continue your support
{Last_Gift_Amount3} as a loyal Maverick donor. Just visit giving.uta.edu/give
{Last_Gift_Designation3} or complete and return the included gift form to make your
annual contribution now.

-

THANK YOU FOR
/\ BEING OUR SUPPORTER

36th Annual #

Educational

Advertismg Awards

HIGHER £33 MARKETING

Creative Lead: Rachel Weeks v 1
Writer: Melissa Johansen @ H

Designer: Rebecca Benedict 2021






