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Session Description

Build an integrated
omnichannel outreach program
that generates excitement and
helps exceed fundraising goals
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Background




-________________________________________________________
Partnership Begins O

Summer 2016

* Louisiana Tech had not had a calling program for seven years
e Alumni participation was at 6.1%-6.4% from FY13-FY16
* A 13-week calling program began mid-June 2016

— Seven weeks during the summer of 2016
— Six weeks in the winter of 2016

* Launched crowdfunding program named Bull Market - Powered by RNL's
ScaleFunder platform

* Direct mail and e-mail managed in-house

(RNL % .



-________________________________________________________
Phone Program - FY17 O

2,066 Calling Hours

Results

| $204,823 pledged
PHONAHON CALL CENTER 1’8 3 0 pledges

After a seven-year hiatus, the Bulldog Call

Center at Marbury Alumni Center is up and

running. This summer, 22 of Tech’s finest $ 1 1 2 ave rage p l e dge
students called 8,418 alumni and asked them

for an annual gift to their academic college or

to the University Fund. This resulted in 1,095 n

total pledges and commitments of $125,061, 8 O 5 3 C O nve rS atl O n S
with an average pledge of $114. Of these )

pledges, 263 were instantly fulfilled by credit

card. Thank you if you spoke to our students

during phonathon. If you want to make a gift 1 6 1 0 7 re CO rd S up date d
or fulfill a pledge, visit LaTechAlumni.org. )

We will be calling again in January and

February of 2017.

(RN & .



Phone Program - FY18 O
2,390 Calling Hours
Results
$310,874 pledged
1,948 pledges
$160 average pledge

8,354 conversations
12,408 records updated




Crowdfunding Program - FY17

Bull Market

H

BULL MARKET CROWDFUNDING

There’s a new way to invest in Tech.

At our new crowdfunding website,
Bullmarket.LaTechAlumni.org, alumni and
friends will find a portfolio of blue-chip
projects, all championed by our own students,
faculty and staff. From new uniforms and
instrument upgrades for The Band of Pride to

sending Champ to Mascot Camp, the sky is the

limit for investing in Louisiana Tech. Coming
soon: light up the sky at the Planetarium with
new renovations, plus, show your spirit by
supporting the Loyal Blue Spirit Fund -

a student organization that supports

all things Tech.

(R/NL

7 Campaigns in Year One
$273,784 raised

Bullmarket.LaTechAlumni.org

Band of Pride Uniform Campaign
Dollars & Dogs 2016 100,000 Strong

Tech Tuesday 2016 335 Design/Build Tool Fund
Lift Powerlifting To South Africa  Send CHAMP to Camp!




Crowdfunding Program - FY18

Bull Market

4 Campaigns in Year Two

$155,199 raised

Noble Trees Bullmarket.LaTechAlumni.org

By Louisiana Tech University Foundation

Louisiana Tech alumni hold dear their

ol o Noble Trees
generations of the Tech Family. .
. Thomas Assembly Center Signage
158% 191 0 Dollars & Dogs 2017
Funded Donors days left
: LA Tech CoRec Flag Football Team

@L Es"



Voluntary Support of Education

Higher Ed'’s survey of record for contributions since 1957

Louisiana Tech Alumni Participation (VSE)

6.1% in 2016
6.8% 1n 2017
7.4% in 2018

Self-reported information to the Council for Aid to Education

(RNL % .



Synergy
2 Omnichannel
Fundraising




-_____________________________________________________________
What is RNL Synergy? O

New Approach in FY19

DIRECT
MAIL

((/‘Ci)\

T EXPERT
CONSULTING

L

CROWD-

GIVING
DAY TEXTING FUNDING

@L E 12



-
Why RNL Synergy? O

Integrated Approach

Omnichannel vs. Multichannel

— Create a cadence with compelling creative

®* Dynamic and flexible approach to annual giving

Analyze data

® Develop consistency

Consulting

(RNL % .



Growing the Tech Team
RNL Staff Assigned to Tech

* RNL team of experts are assembled
— Consultant
— Project manager
— Creative lead
— Director of phone operations
—  Writer
— Designer

— Phone center manager
— ScaleFunder expert
— Data team



Tech Immersion
July 2018

e RNL consultant and creative director
visit Louisiana Tech for a two-day
Immersion

Advancement leadership
Database/gift administration
Athletics

Student Advancement Team
Marketing and Communications
Deans and Development Officers
Alumni Engagement

Campus tour




Creative Brief

O

Brand and Messaging Cohesion

* A Creative Brief was developed and shared with the Tech team. The Brief was used
throughout the year by RNL's creative team to ensure that messaging and design

were on point.
Brief Includes:

* Background &
Objective

® Communication
Priorities

® Message Tone

® Design Concepts

RUFFALO

NOEL LEVITZ

Creative Brief

{recognizable manner.
ipace, enhance impacti
Louisiana Tech University arsse the Unwversity =

FY19 Multichannel Program

Smaterilsforthe




Omnichannel Plan O
Building the Timeline

* An initial timeline of omnichannel activities was created
— Includes all channels
— Data inclusions and exclusions
— Ask amounts
— Anticipated number of prospects
— Fund options
— Drop/Launch Dates

* Conference call to discuss each campaign

* As the year progressed, we pivoted when needed

(RNL % .



Campus Staff

Time to Focus on Other Important Areas

® Point person for RNL
® Giving Day o
® Crowdfunding

® Leadership Annual Giving
® Student Philanthropy

® Young Alumni Engagement

® Faculty and Staff Giving

...and More

@L TLh 18



Big Wins




Donor Count Record

RECORD-SETTING YEAR

(RNL



Giving Day 2019

r ‘ i i ANA TECH
ﬁ;ﬁ li\:’ln!l DAY :“;
$327,196

$251,320

UNIVERSTY EXCELLENCE

$232,706

DISASTER RELEF

$145,104

COLLEGE OF EDUCATION

$132,313

COLLEGE OF ENGINEERING AND SCIENCE

$79,653

COLLEGE OF BUSINESS

$51,076

OLLEGE OF LIBERAL ARTS

$46,810

OTHER

$21,759

COLLEGE OF APPLIED AND NATURAL SCIENCES

N

H flll ﬂp

$1.287,937




Forever Loyal Capital Campaign

Six months after announcing the
beginning of its Forever Loyal Capital
Campaign, Louisiana Tech is 90 percent of
the way to its goal of $125 million.

@L E 22



-___________________________________________________________
Voluntary Support of Education

Higher Ed'’s survey of record for contributions since 1957

Alumni Participation (VSE)

6.1% in 2016

6.8% in 2017
7.4% in 2018
9.9% in 2019
@ L Self-reported information to the Council for Aid to Education E )









Getting Their Attention

Constant Distraction

®* We're in a state of constant digital
disruption

® The average person checks his/her
phone 80x per day

®* Three hours per day are spent
consuming content

* Every non-profit sector saw at least 15%
online revenue growth in 2017*

eMarketer ApriSource: "Average Time Spent per Day with Major Media by US
Adults,” 2015

@L *Non Profit Source Online Fundraising Statistics for non-profits

DeVry University @
College & Universit

@ send Message [ %

9 Jasmine and 264,642 others like this

i S Posts Eve

& Suggest Edits

@ nhttp://www.devry.edu/

(@ See what DeVry University is doing in Mess

8 @ & ©° =




Digital Ads

Help support cancer research by
dining out with your Mastercard”

Certain terms and conditions apply.

Learn more

Blue Apron Sponsored Create Ad

Sponsored - @
. Get $80 off during Blue Apron's Summer Deall
Flexible plans to fit your life
& \W\W Freestyle™ Plan... See More

.

Switch to GEICO

GEICO.com

Why not spend less for great coverage? Your
savings jar will thank you.

Blue Apron Summer Deal!

Blue Apron Summer Deal!

Get Offer
Get 580 Off Today Get 580 Off Today
1 Comment Get data. Share results.
. Impress the heck
oY Like () Comment /> Share out of everyone, |

Stop guessing. Get answers.
surveymonkeay.com
Are your customers actually satisfied?

=
@L

211 Sprint Wi-Fi & 9:06 PM < 97% )
© Instagrnam. &V
s Allmodern

Sponsored

Shop Now >
oQv - N
1,159 likes

allmadern Up to 65% off modern farmhouse sofas,

A Q H O 4
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-________________________________________________________
Retargeted Ads (Google Ad Network) O

Keep Your Brand Top of Mind

LAJJRECH
T!i ON AND OFF THE FIELD

NOUR HELP MAKES THE
TECH EXPERIENCE POSSIBLE

INTEGRITY 2
EXCELLENCE

YOU MAKEIT POSSIBLE

-

YOUR FULFILLED
GIFT EMPOWERS
THE NEXT
GENERATION.

JOIN LTAC »
SUPPORT BULLDOGS TODAY
BULLDOGS

ARE COUNTING
ON YOu!




-________________________________________________________
Targeted Digital Ads

Giving Day 2019 - Google Ad Network, Facebook, IG

[MIAY T  ONEFAMILY. ONE DAY. ONE GOAL.

CHG G

@ Cubs Arrista [

G Giarts Peavy (1-4, 743 €

Instogram ﬂ 4 Show Your Support

s gt e = 444 Show Your Support Sponsared v - May 1, 2019: Rally together for Louisiana Tech's inaugural Giving Day.

#TechGivingDay Top Storiies

TRENDING RECIES

VING DAY
GIVING DAY

— May 1: Tech Giving Day

Are you fiercely loyal? > ~— One Famiy. One Day. One Goal.

Q earn More
©Q ArEGH EOU Learn M
May 1, 2019: Rally together for Louisiana . 5 Comments 23 Shares
Tech’s inaugural Giving Day. One Family. QD 342 5 Comments 23 Shares

One Day. One Goal. #TechGivingDay
s Like W Comment < Share

29




-________________________________________________________
Direct Mail and Digital O

Working Together

® Direct mail with digital ads yields a 28% higher conversion rate

® Marketing campaigns that used direct mail and one or more digital media
experienced 118% lift in response rate compared to using direct mail only

® Website visitors who are retargeted are 70% more likely to convert

* 26% of visitors will return to a site through retargeting

@ L Source: Non Profit Source, Email & Direct Mail Statistics for Nonprofits E 30



-________________________________________________________
Digital Ad Impact O

Big Picture

Digital Ads will lift results in all
channels. Review all giving in the
campaign timeframe.

@L E 31






-________________________________________________________________
Impact Email O

Engagement

Donor Version

H#HSALUTATION#E, the Tech Family is unstoppable! Because
we support one another and invest in our collective future,

i 50 many members of our Family are able to thrive. Thank you
— CINTHIA RINCON — for giving back to Tech.

Check out some of these great stories:

Semior Studio Art major, Cinthia Rincon, pion=ers the way in
unchartered territory of pre-medical illustration at Tech.
Read more about Cinthia's story.

Non Donor Version

HHSALUTATION##, the Tech Family is unstoppable! Because
we support one another and invest in our collective future,
so many members of our Family are able to thrive.

L DR.ST. AMANT
Check out some of these great stories:

Dr. Kirk 5t. Amant :J;rtr'nre:l with colleague Dr. Rich =‘|caof
Globaity, Composing L

Rethinking Oniime Writing in the Age of the Global Internet.
Click to learm more. E







Crowdfunding E==

A PORTFOLIO OF

Bull Market B LU E INVEST

IN
TECH

CHIP PROJECTS

Hationsi Conerete Canos. Good Hutrition Mission Food Might of the Arte
Compstition Pantry

I.Olllﬂl;x aall £ 5 NS, OLYMPIAD

R PIA
vniverseTy B | O INVITATIONAL
RockSteady Boxing Memarial 2013 Orlentation Student Leaders Loulstana Tach Sclence Olymplad
Garden Invitational

DOLLARS & DOGS

Dollara & Dog2 2018

- 100% 179 L} 100% 25 150% 605 0
k/ Frc  Domm comen Fwde Do cayun Frcst Do smen
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Giving Day - May 1, 2019

RNL Support - ScaleFunder

*  Kick Off Call and Workshop Discussion !JE
*  Technical Training

°*  Onsite Giving Day Workshop

*  Ambassador Program Development

°  Match and Challenge Strategy

f@\

°*  Ambassador Training Call
°*  Mock Giving Day Call
° Additional Calls As Needed

""n:-""\-»'-'\":r - L

LOWISIANA TECH
GIVING DAY 2019




Preparation

RNL Support - Content Development

TAGLINE

1. Ba Ever Loyal. Be Louvisiana Tech
Qna Family, One Day. One Goal,
18841125 Reasons io Be Ever Loyal

(‘\ LOUISIANA TECH
f'éﬁ GIVING DAY 2019

SHOW YOUR LOYALTY

Tech's community is among the nation's maost loyal and there is no family greater than the
Tech Family, Can we count on you 1o proudly represent the red and blue?

. Issue a Giving Day Matching Gift or Challenge
. Spread the word: Use #TechGivingDay
Become a Tech Giving Day Ambassader
Any other angagement effarts Tech may offer

Make your gift on May 1

FOREVER LOYAL

Gifts made in the 24-hour penad of Tech Giving Day will alss
count foward our 5123 milion Forever Loyal Campaign, Inspired
by the achisvements of the university’s first 125 yaars, the
remarkable loyalty of alumni and friends, and our extragrdinarny
polential for growth, the Forever Loyal Campaign will lead
Louisiana Tech University to global recagnition. Together, we'll
drive economic prosperity, educational aftainment, and quakty of
life for the people of Loutsiana and the surmsunding region,

Wl you show youwr loyally? Be Forever Loyal today?

1ANA
Wis re
v‘ #&

-

GIVING DAY

T .



-________________________________________________________
Giving Day 2019

RNL Support - Save the Date Postcard

LOUISIANA TECH LOUISIANA TECH
GIVING DAY 2009 GIVING DAY 2010

SAVE THE DATE

SIANA .
o°" ¢,

THANK YO

ONE FAMILY. ONE DAY. ONE GOAL.

BE FIERCELY LOYA

GIVING DAY
ONE FAMILY. ONE DAY. ONE GOAL.

M AY 1 7 2 o 1 9 The Tech Family always comes through.

Tech's first-ever Giving Day is quickly approaching! Thank you for rallying together and representing the red and
blue! Together, we showed the world our fierce loyalty

Are you ready? Here are a few ways you can ensure
Our success.
While we tally up gifts and caiculate final numbers, don’t miss
» Mark your calendar for May 1 your chance to be part of our inaugural Giving Day: Make
- B louisi 1givi org your gift now!
« Spread the word #TechGivingDay

MAY 1, 2019

ONE FAMILY. ONE DAY. ONE GOAL.

If you've already made your Tech Giving Day gift, thank you!

2 3
On this day, we ask the antire Tach Family — alumni, Fusten LATIZTE 0001
Get ready to show the world there is no family greater than We are grateful for your loyalty.

parants, and family — to rally
the Tech Family.

together during a 24-hour period: Show your loyalty
and positively shape the future of our Tach Family.

ARE YOU READY?
+ Markyour calendar for May |
Louisiana Tech University Foundation Louisiana Tech University Foundation
Lene) ) S PO. Box 3183

Ruston, Louisiana 71272
1.800.738 7950 or 318 255 7950

o

(adi
4 Ruston, Louisiana 71272
1.800.728.7950 or 318.255.7950

CAN WE COUNT ON YOU TO PROUDLY
REPRESENT THE AND BLUE?

Louisiana Tech University. You are receiving this email because of your cannection to Lovisiana Tech University.

You ing this emsil bessuse of y
> BE FIERCELY LOYAL. T i i page. To stop recaiving these emails, please go ta this unsubsoribe page.

RNL .



Pivot
The Unexpected - April 26

Video shows extent of damage after
major tornado slams Ruston, La. Tech
area




Giving Day 2019

Facebook Posts

Louisiana Tech University
May1- Q@

Louisiana Tech Giving Day is here! Celebrate and support Tech students by
giving at www.LouisianaTechGivingDay.org.
#TechGivingDay

0D MORNING, SUNSHI
IT'S #TECHGIVINGDAY!

sIANA
o *e,

GIVE ONLINE AT .
LOUISIANATECHGIVINGDAY.ORG

Louisiana Tech Alumni Association
May1 Q@

Good morning, Tech Family - it's #TechGivingDay!
As you start your day, take a moment to reflect on what Louisiana Tech University has

done for you and how you ...
See More

Louisiana Tech University
May 1- &

In the wee hours of the morning of April 25, Ruston was rocked by a
tornado. The funnel cloud tore through the city and Louisiana Tech. Read
more about the storm's impact at hitps://buf. ly/2PNYFTT.

Then, join us on Giving Day.
#BulldogsBounceBack #TechGivingDay

TANA LATECH.EDU
ois Yoo . ..

o % Tech launches inaugural Giving Day |
( \ Louisiana Tech University

20 @ 19 NEWS Home » General News » Tech launches
inaugural Giving Day News Applied and Natural

GIVING DAY Sciences Business Education Engineering and...




Giving Day 2019

RNL Support - Digital Ads

MIA\Y T ONEFAMILY. ONE DAY. ONF GOAL.

Instagram

“* Show Your Support Sponsered ~

TRENDING RECIES

GIVING DAY

Are you fiercely loyal?

© Q

May 1, 2019: Rally together for Louisiana
Tech'’s inaugural Giving Day. One Family.
One Day. One Goal. #TechGivingDay

{fi Show Your Support

- May 1, 2019: Rally together for Louisiana Tech's inaugural Giving Day.
#TechGivingDay

ANA
onANA 7,
0 kg

ﬁ\

GIVING DAY

~— May 1: Tech Giving Day

~— One Family. One Day. One Goal.
TG B Learn More
OO 342 5Comments 23 Shares
7 Like W Comment 4 Share

42



-________________________________________________________
Giving Day 2019

il Sprint Wi-Fi = 4:31PM < 35%m_)

: Q

Brooks »

Wed, May 1, 1:26 PM

Me too...thanks for making us
do this!!!

Wed, May 1, 10:33 PM

Had no idea it would go to this
level

(O A) 0
+t OO ° O ¢




Giving Day 2019

GraNG DAY 7615 H4AS ENDED:

00 - 00 - 00

ws_wm s

$1,287,937 RAISED 1,996 GIFTS

Chamical Enginsaring Schelarship
Match

®L | B 44



6 The Future




e
RNL TXT O

P2P Texting to Connect with Donors Now

— ® 1-to-1 conversations with
donors on a preferred
communications channel

® Louisiana Tech will be
incorporating to help boost
giving at CYE and FYE, during
their giving day, and to renew
LTAC memberships

(RNL .




e
RNL Visual Caller ID O

More Conversations, Fewer Calls

Increase constituent awareness and
transparency

* RNL will utilize Tech’s logo/image and tie
that image into the phone numbers being
used for the calling program

Ruston, LA

Visual Caller ID Impacts Pledge Rate

40%
29.79%
30% 24.10%
0% 19.05%
0
0%

Sybunt Ugrad - SybuntUgrad - Sybunt Ugrad -
Logo No Logo Not Added

@L TLH, 47



-________________________________________________________
Looking Ahead

New in FY20

¢ Text message campaigns
— CYE
—  Giving Day
—  Athletic Club Blitz
— FYE

e Giving Anniversary Appeals

e Visual Caller ID

* Engagement postcards
* October crowdfunding blitz in conjunction with Homecoming

* Leadership Appeal

(RNL .
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Fall College Campaign

Direct Mail - Leadership Prospects

EVERY STUDENT MATTERS,
EVERY GIFT MATTERS.

The Cof
through applied,

* Recommendations:

=ge of Applied and Natural Sciences is committed to creating tomorrow’s leaders
ience-based education and research

Dear {SALUTATION],

With the start of the Pl Cuarter, we wekomes! 2 ITge, Bright, and vdran class to cur Lauisians Tech famidy. A3 hese new
SHuSents Bing 8 renewe sanze of exctement 8ng SESMISm fr et the future ey N, we are feced with the cralenge of
Sriing the capertunite: nacezary fo meet the soademi and creer geal

« Simple design

‘Vour continued leadership and support are cruial to nsure cur students lesd successful careers and fees. YES! | WILL SUPPORT TECH STUDENTS
AT THE COLLEGE OF APPLIED AND NATURAL SCIENCES.

s o I * Full page personalized

Your gift today will allow us to:

W Msintsin our excellent studert scceptance rates into professionsl o, s
schoals of medicine, dentistry, veterinary megicing, eic, a5 well a3 {Mail_nams} ) .
‘our natian-lesging NCLEX-RK pass ratas in Nursing {Address1) Designate my contribuion to .
{Addres2} O applied and Natural scinces Excelience Fund f th
[P P —— oo e e e o response rorm wi
» ‘ours gragutes ere warkmorce reagy. {city} {state} fzin} 0 Applied and Watural sciences schotarship Fund
W acquire mare appartunities for intermships, practice, and cinical 1 - lf n
=xgieriencas that snaple scugents in the Callaze of pafed and fsturml Piease send ma informatian asut: T E
Soences = whise woeking in 87 0 Giving through my will, trust, or OnuE: LATechAlumni org/Give

retrement plan CHECK: 11 Madie payabls t Louitiana Tech University Foundation R
O Making a gift that provides me with cREDIT Canp (select: Dvisz O masercard num er 0 ear‘s 1‘ Iln
income for life DODiscover  DAmericen Express

O Making gifts of stocks or securities

o remain at the faretrant of apzlied, 2sience-msed education nd resesrch, we musst cantinus®y sdvance our curricule,
esaurces, end focities. We A nC Ionger depend on tuition revenues and steite funding alane. The future success of our
shudentz relies n privete cantriouEon: from canars ke you &2 heip Bridge the g2p. Svery 7% svery yesr matars, e ATl T e P ek Exp. Date: Security Code:

Will you support our students an the future of the College of Applied and Mutural Scieces with 1 leadership git of e ey e e Hame on care

{a51], {ASK2] or even [ASK}? signaturs
penny@ stechsumaiorg

With you by aur ice, the Louiziaaa Tech egacy o ofering an unparalleied acucational experience wil coninue for #rene ema ° Larger Carrier envelope

enemians ta e 01 would like to make 2 monthly recurring gt
lour credie card will b= desied the amaurt you cheze to give
sodiay on 5 manthly bsze, or ured furtner nepce )

Wi aparesissian,

= PN s
UNIVERSITY
FOUNDATION

Gary A Kenaedy, Ph.D.
Desn, College of appiied anc atursiscences
Bratezser, Agrcuttarsl Sciences and Farestey

P.S. Our fature i brigl your ongeing
he enciosed form with your contribution.
Louiziama Fch University Foundation | 318.255 7950 | PO, Box 3183 | Ruston, 1A 712720001

L A ——




Fall College Campaign

Direct Mail - Leadership Prospects

=
@L

EVERY STUDENT MATTERS,
EVERY GIFT MATTERS.

The College of Applied and Matura| Sciences is committed to creating tomorrow’s leaders
through applied, science-basad education and research

Dear {saLuTATION),

VWD the smr o e FBI QU e WeICImeS 3 I8, BTSN, BN VSAIRE CIess 12 247 Lauiians Ten sy, A2 these naw
utents bring 8 Tenewed s2ns o exctementand SpSmiEm for what the future ey hale, weare fezez wih the chalenge of

sopportare

Your pift today will allaw us to:

e e
o g e et v g

e Sy
— e

B acquire more apporunises or nternsrips, pracics, and ciricsl
xperiznces that enszie stugentsin the Coilage of Apoies ana Netural

= reme s, 2 resesron, sy movance o eurriculs,
zgurses, andlfaciies. We can 1 longer depen an fuion revenues andshite funding slane. The future success of sur
ucens: reles on private eantrinuions trom £anars ke you t hesp drioge te. gap. Suery g every year maners

wiltyeu supp ruture ot
{asma], {25i2) o even [asu3}r

VRN yau By o ice, the Lauisisns Teen sy of Mering s Unparalieesd sUzso el EpEEnie Wi cendnus o
gerenasons ta e

wih sparesstan

i v d
SN =

oy nannsy Pno -

Sean Caleze ot Appies ané el Soences
Froesser, agrcutur Seences sng Foresry
rs. s i i
the enciosea torm with your centrsutien

\

EVERY STUDENT MATTE
EVERY GIFT MATTERS.

2]

RS, EVERY STUDENT MATTERS,
EVERY GIFT MATTERS.

)

EVERY STUDENT MATTERS,
EVERY GIFT MATTERS.
Guaranteeing Excellence Through Education

[——
b= o
-

P —
S

O R R R

T ———
and e out e hrugh

s
e

[Ra—————
o

e e

=

EVERY STUDENT MATTERS,
EVERY GIFT MATTERS. EVERY GIFT MATTERS,
Preparing the Engineers and Scientists of Tomorrow T Colege o et e o

oo S et s o e

o)

EVERY STUDENT MATTERS,

T L R S T -

S e e Coles i e Sk
[Em——

e it e A

e e = T

P ————

g el s A
[ o

e

I

B et
R
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-________________________________________________________
Fall College Campaign

Direct Mail - Non-Leadership Prospects

Every student matters,
every gift matters.

College of College of College of
Applied and Business Education
Natural Sciences

Yes! [ will support Tech students ar the!College of Applied and Narural Sciences

wmy g
CASKY] DASKE) SIASEL) O Omher §

Designate my conributionto

College of College of Liberal
Education Arts and Sciences

@L . 54



Fall College Campaign

mail

Your investment in College of Applied and Nanw! Sicnce
students today preparcs them f

today prepares them for suceess tomorrow!

GIVENOW

Your investment in College of Business students

#SALUTATIONS,

SRSALUTATIONS®,
Yourgi 1 Sciences wil;
Your gift to the College of Business will
. ur excellent student scceptance rates into
2l sensals of medcin - Enhance experisntial lsami
medicine, <tc, 25 wel 25 Cur nstaEscing NCLEXAN scing real maney thra
pass rates in Nursing Investment Fund to pitching innovative business plans
= Sacure tha latest science-based technology and in the annual Top Do mpatitions

nd co-curricular programming designs

ns 10 snsurs that ours sradusies e .

wire more aportunies for niermshios, pracic,
i exprenssunars e gt
Business, Anim;

srgracuatas and 100 percent slazzmant for B4
‘2nd MACE students by offering diverse career
praparation cpportun’tiss.

Nuzition
students eam college credic
i praenenn e

ness will continus to
‘s world for

Your support ansuras the Collegs of B
ducats ourstandingleaders in the bus
z=nzranions 12 come,

whiz wering

Your support ensure:

Calleze of Applied and Natura!
Seizncas il cantinue ta duzate outstaning s

adrsfor

generations to come. Go Dogs!
Christopher L Martin, Ph.D.
Dean, Col
Chasa Bank Endowed Professor

Go Dogs!
 Business

Gary A Kannady, Pn.D.

Dean

Thack you for pactaesiog with us and making 2 gift today

GIVE NOW.
GIVE NOW

[—

o rcahing s i

Thask you for parknesing with us 2nd making a gift today!

ntin College of F : nvestment in College of |
today prepares them for s students today prepares them for succ

r i e of Libernl At
oda mcpm Lhtm%ohuoc Sstgrhortc

sesaLLT

ones,
Your cift todoy sllows us to incresse and enrich our

impacs theough:

Your gt to the College of Engineering and Science will:

and zrow our enrallment, which saw a 30

ncraase in the past five years. Today, we

serve nearly 3,000 stugents

+ Prepar ure ndusr e oy proding ot
pro;

* Paycholagical Services Chinic — offers o cost, gl

gl
icular ones ke our Narional Academy of
Enginsering Grand Challenga Scholars program

2 figorous educarion paired ¥

= and studert profesiond]

Tour support asurs he College of Enginesringand
wil continus to sducate outstanding leadsrs for
generacions to come.

Ga Dozst

Hisham E. Hegab, Ph.D,, PE.
De:

aLLTATION!

Naue ift 45 the College of Uberal Arts will

et ané upgraded
dics, centers, and gallerics

Thask you for pactnesing with us 2nd making 2 gift today!

“Thank you for parmering with us and making 2 g

CIVE NoW

“Thank you for partnsring with us and making 2 gift todsy!
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CYE Campaign

Test: Letter vs. Card

YOU CAN CHANGE A LIFE SEE HOW YOUR SUPFORT GOES T Lty ety uroon
THIS HOLIDAY SEASON FAR BEVOND TECH CLASSROOMS.. !h ston, A TI2720001
Po———
st ame)
i)
e

‘Seesons erestings. SALITATIONY: I

ddress)
) (e )

cimpis  eminging me naw haniT | e 2 5= g 2 L ens

QUENTON BUCKHALTER
Misjor: Gormmarication snd Med
St spanen

‘Quenton nopes i Bring s culr, MAKE A DIFFERE

mak the Tech experience possicie for sther dasering stucents

For many of s, Tecn s mare than Uzt s piace ta earm s gegres —

2 8 name awey from hame. Stugents from ocrazs e cauntry
ar= ceawn neve, i

%GIVE BRIGHTER FUTURES

iouDAY

£ FORBULLDOGS

& e whare we woule suczess,

Far me, tne care 4ns concer invested in stusents i wnst ings
Strang and true. Gur professors car <2 ruch bcut aur well smng.

G caree . As emppwesing 35 s i been for Tuden's, | RopE
inagives you 2 well, Will you zhore the warmtn of he Tech Family
with a 5 of (A5K1}, {£5K2], or (ASKS?

Anmus cantrimutions pisy  ignificant sole n maintsining

living zpoces. Support from domars e yau s an ivestment i the.

5 3dd up 12 shape oo me here, and n turn, our future oz el unparatero any ot pace: - here

Thant o for beseving n ust

amensy.
o Penninga

Tefforsennings, Gakl ar 2023

Lovisiana Tech Uriversity
Uriversty Foundadion
20, Box 31

UNIVERSITY Box 3183
FOUNDATION 5201, 4 71272-0001

TAYLOR IENNINGS | CLASS OF 2019 | HOMETOWN: MONROE, LA CLla

MADDIE BODDEN
Misjor: Bementary Education

Maagie pians 2 carry on e
warmin anc commimen of tne

otheromn.

€€ | imew thet the sducation | would get st Loisiana Tech would be the hose Louisons Tecn pecauze 1 ove
ey urd that 'm gesti now it feet ite 8 commaniv. ana

Whether it e e ety st e

, or bringing empl
. Almozt every student who hes g
ployers love Tec 43

'LL INVEST IN THE TECH FAMILY THIS HOLIDAY SEASON,

esignate
o pEsnaTon) Cbismer  amennapes

sz

o . pn
T sing it thatmites me vt incame fr
o

D2 e 3 S i g W LT B ahe

s i)
i nme]
e

socarea)
] et B

e o ‘seary Gaoe:
Harme an Carz

St

! s these enc v gving cpirs. pesse ozt
oty Srebecs Decterof Deiopment, 2315255 4355

e, e
T —
o co i A b A o i S
[T )

Ity have ety e s 7, pescssccep o tharks.




CYE Campaign

Test: Letter vs. Card

YOU CAN CHANGE A LIFE THIS HOLIDAY SEASON.

JOIN TOGETHER TO SHARE THE WARMTH OF THE TECH FAMILY.

Ruston, LA 71272-0001

Louisiana Tech University Foundation
PO. Box 3183

- N * '
i
* ) + .
' + " "
. " +
* *
- -* N
-
+ . # T4
+ + * +

Saasons Greetings, {Sahucation}!

IR, ok B S 1 T, 1P T BCTIAL O PR T P TRkl
|arw s be gt of th Lo Tech i, During i siancen of gheing. s yua sl haky.
sk 1 Tk b pta s ikl b Gl dwiardag ladunio
For ey of g, Tech it o Bame sy o Fame, e bor o and wice wess devm
have, nart g o th naderm mmperier, bt Bacuans e knaa 1L wUL 3 plce e woald
baiang b place mhem we k] v,

e st en ok seal e horme — apapgee wich sary g cumes.
mml.mwummwmmmnmm-‘mlﬂu‘
e T i

P T . W
wu-ﬂmdunl—u ik & g o kA, k), o JRSENTE

Tuand you Far balavingin st

loe Fenninge

Tarkr lerwings, Gl 3118

{Mail_name}
{Address1}
{Address2)}
{addressa}

{City} {state} {zip}

GIVE BRIGHTER FUTURES

Yes! Ill invest in the Tech Family this holiday season.
Endosed s mygito Payment Optons.
05150 O 5100 EISSO OoOthers_____ ONLINE: LATechAlumni.org/Give
) ) cHECK: O Made payable to Louisiana Tech University Foundation
Designate my contribution to: CREDIT CARD (select): O Visa O Mastercard
O University Excellence Fund O Discover O American Express

O University Scholars Scholarship Fund

Card Number
Tl there another area you care about?
Let us know by indicating here: Exp. Date: Security Code:
Name on Card:
signature:
S Phone: Email
Ms. Jane Sample 01 would like to make a monthy recurring gif
981 Main Street (Your credit card will be debited the amount you chose
Shreveport LA 71115-4501 o give today on a monthly bass, or i further notice.)

T Giving through my wil, trust, or retirement plan
O Making a gift that provides me with income for lfe
O Making gifts of stocks or securities

o discuss these and other giving options, please
contact Gary Strebeck, Director of Development,

at 318.295.4359 or gary@latechalumni org,

1fyou have recently made a gif, please accept our thanis

Louisiana Tech University Foundation | 318.255.7950 | PO. Box 3183 | Ruston, LA 71272-0001

Tere |

O The above address s new.

1] invezsirs
FOUNDATION
Louisiana Tech University Foundation
P0.Box3183
Ruston, LA 71272-0001

58




CYE Campaign

Email test: high design vs. low design

LOUISIANATECH

Orar AL, l
LOUISIANA TECH
YOUR SUPPORT e iy o e TRIYERTITY
NGE LIVES

A S e, AT TECH, YOU'RE FAMILY

— " T
JCATION it

T
trorsau pratem mes i tat

Exseriion Fuckhaber

Sy reeraion Lrudler.

Diouisie b sy i and b, Sperish

Dear S#SALLTATIONSS,

Launched 12/18/18: CYE Email #2

High design vs. low design test

Minimal difference in click thru rate. e .Y Preserve the
Tech Experience

avemow

Launched 12/6/18: CYE Email Launched 12/27/18: CYE Email
#1

#3

(RNL

59



CYE Campaign
Targeted Digital Ads: Google Ad Network

LOUISIANA TECH
UNIVERSITY

MAKE MORE
DREAMS POSSIBLE
WITH A TECH
EDUCATION.

GIVE TODAY.

GIVE THE

GIFT OF

ATECH MAKE MORE DREAMS POSSIBLE

EDUCATION. WITH A TECH EDUCATION. GIVETODAY:

) = 728x90
~53  INVESTIN BULLDOGS TODAY. » w E% R T Dlsplay Ad
300x250 160x600
Display Ad Display Ad




—————————————————————————————————————————————————————————
CYE Campaign

Targeted Digital Ads: Mobile (GAN), Facebook, Instagram

320x50 Facebook Right

Mobile Column Ad

Display Ad Facebook
Feed Ad

Instagram
Feed Ad

GIVE THE GIFT OF

A TECH EDUCATION.







-________________________________________________________
Lovisiana Tech Athletic Club (LTAC)

Brochure Email

Two email versions:
® Renew
SUPPORT STUDEMT-

SUPPORT STUDENT- ® ]Oin ATHLETE SUCCESS
ATHLETE SUCCESS

SUPPORT STUDENT,
ATHLETE SUCCESS™

RENEW TODAY

RENEW TODSY

JOIN LTAC

##SALUTATIONS, c2n we count on you?

Top image rotated
B s st _ between four different

e sidogs and sy Tecrsers ae rve st i
s memand .
y 1mages SUPPORT STUDENT-
ATHLETE SUCCESS

(Our Buldegs 2nd Lady Techsters 2re trus studentath

h integrity, passion, 2nc

RENEW TODAY

ty’s future and our Ted

Let's rally together to show our support: Jain LTAC today to fund
holarships and i for Lovisiana Tech Athl

Ever Loyal 32,

Solomon Fiandle
Diractor of (TAC

I bring us ane step closer ta ensur
d Teeh Athietics for yaars to come.

S

Solomon Randle

Diractor of (TAC SUPPORT STUDENT-
ATHLETE SUCCESS
RENEW TODAY

TAKE THE 125% CHALLENGE
Lousiana Tech Aihbete cius

In homor of aur Forever Lo paign, we challange you &
Your 2019 LIAC memben

SUPPORT STUDENT.
ATHLETE SUCCESS

RENEW TODAY
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Lovisiana Tech Athletic Club (LTAC)

March Madness Direct Mail and Email

INTHECLASSROOM.  ONTHEFIELD. INLIFE.

THVEST INTHE SLCCESS OF TODKY'S BULLDOGS AND LADY TECHSTERS.

[eS—

ool el bt o o s o i o o

30 SPher ot A soetam e cupperior o you wha
ey bk s Ly naar S T

L s ot o ambors s s oconsof o At

Mpqmmmwwmmm\gxdcm

e e e eomepanTie o
o, o i, ool et g Tsicy To s
S 5 ek coyad oo o e s e f i
5 cvarwelh o e comee: T e i A Coriranca U 3 A1
Lo o cocd 1 7 g 308 b2y it
Siayar n program sy 12 i ot 400 1 2 sanaon, o o e

2075 Contarance USh Plyar f ra

ez The ros sy Caniaranca U USh e i snd
oLt 207 s 2018 € U St A

- 202D

Focogriamg Margee fo b

il L

Morgars kg of — she's aandy sosopted a ob with Etarprize
Frocts m Houson ac wi et oo e et e crows 55 chsa

bl el

Can i 16 < baEPTG TEr 1t B rac
i,

oo Lol

‘Soomn Rande
ractorof LTAL

e o geve e ey g et e o o i e
ok for unpus. Than thars are the friendships | hevs made, the.
i il o o . Ak, Rl sk v o o s

bigger than mysef. Represeting Louisiana Tech has been  dreem come trus.

C% IWILL BEA CHAMPION FOR QUR CHAMPIONS! St nGan
s, i el Your lnformstion
270 Os2000 OOmers. S

S
Paymant Options: e

Ot LRI HUAC

I M i 10 L o A DL

iy G
L ey . e
poae__ soycom i
e on G
sguwe_ -
1 weud 1o ok monily rocrng it et ot Thank you o your pastanc contrwed iyazy ta our

= e

el

v ame)
inddress

inddress
iy State) i

Ghawngpiones weedd Ghavwgpions

SUPPORT OUR BULLDOGS AND LADY TECHSTERS

Louisiana Tech Athetic Club

PO.Bor 1150
Ruston, LA 71273,

SO,

Tt st s hovs e e nd
e e e
mmm;r—wmwmmmmm
e
e

s members i el sademic
support, andal the hard ok bahine!
e e Pt
and comperitie ex

It Ut experence, made possibe by you,
‘which creates campions ke student thite

“TAKE THE 125% CHALLENGE

In horor of our Forever L

campaen we chalnge i ranewing membar
9 nsrease tneir 2939 g% ameunt o L23%f ine tion
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JOIMLTAC BY JUNE 1

LTAC May Blitz I8 SUPPORTCHAMPIONS

ON- AND OFF-THE FIELD

Targeted Display Ads
LAT!‘EEEH LAE:H

- NCE LTAC

INTEGRITY

IC

INVEST IN ACADEMIC

B e ey e g g g ——— —

EXCELLENCE & ATHLETIC SUCCESS

CHAMPIONS

YOUR
MEMBERSHIP
MAKES IT
POSSIBLE

JOIN LTAC BY JUNE 1




LTAC May Blitz

Targeted Display Ads

| & Q.

Instagram,

{13 support Your Schoal Sponsored «

jj-‘j Support Your School

MBI — o -

o GreunAa
% —— Join LTAC today.
nves 1 Tch abaen

o LTAG todey.

S0CHARACTER LINT Donms How

Bupport Tech Champions >
"

Join LTAG by June 1: Enaure Tach
student-athletes are champiena in the
classroom, on the fisld, and in lifs.

B

RNL )



LTAC May Blitz

Email #1

g K A 2

Ry i< 2 -
#H#SALUTATION##, IT'S TIME FOR YOU TO RENEW YOUR

_ d

HiSALUTATION##, WE'D LIKE TO INVITYOU TO THE

LTAC MEMBERSHIP.

RENEW TODAY

adversity. Through it ail, they have perssversd, representi
this university valiantly in bath competition and the cammunity.

s an LTAC member, you have the ability 1 show your appreciation
2nd help preserve the first-class ed
experience our studen-athletes b

ationzl and compatitive
come 1o knaw.

When you renew your LTAC membership, you provide vits! resources:

* Senalarships 2nd acadh
* Sport-specific squipment
* Strenzth and conditioning

ic suppert

* Sports medicine and nutritional guidance.
o Travel for student-athistss

In honor of our Foraver Loyal Campaign, we challengs you to ransw
your 2019 LTAC membership and increase your gift amount to 125% of
‘your 2018 danztion. Renew your membership today.

CHALLENGE ACCEPTED?
RENEW NOW.

Louisiana Tech Athletic Club

i this s e Vour connection to Lauisiana Tech Athletic Cub.
To stop receiving these ek, please go o th bueribe poge:

LOUISIANA TECH ATHLETIC CLUB.

JOIN LTA

Owerthe last faw wasks, our Bulldogs and Lady Techaters have bemiad
axtrams adversity. Through it 2l they have persswered, reprasenting
this university valiantly in both campetition and the community.

As 2n LTAC member, you have the ability to show your 2ppreciation
and help preserve the first-class =ducational and competitive

sxperience our studsnt-athletas have come to know.

When you secure your LTAC you pr

= vital resources:

+ Scholarships and academic support

+ Sport-spacific squipment

+ Strength and conditioning

+ Sports medicine and nutritional guidance
+ Travel for studentathletes

Vou gan ensurs cur Tech student-athlstes are champicns in the
cizssroom, on the field, and in life: Join ITAC today.

JOIN LTAC

Louisians Tech Athleti
0. Bac 1

Rustor
1800.738.79

You ae recen because of v

To stop roceiing thess em
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FYE Campaign
Targeted Digital Ads: Google Ad Network

This Is How All Future Apple Stores Will
Look

160x600
\ sncerenrurues Display Ad
1| 300x250
Dlsplay Ad UNPARALLELED
EDUCATION.
BRIGHTER
FUTURE.
728x90
Display Ad




-________________________________________________________
FYE Campaign

Targeted Digital Ads: Mobile (GAN), Facebook, Instagram

320x50 =| Facebook
Mobile Facebook Right T —— Feed Ad
Display Ad Column Ad ==n

BRIGHTER FUTURES THANKS TO YQU.

GIVE TODAY

Instagram
Feed Ad

Create brighter futures. »

O Q

Make your gift by June 30: Ensure the naxt
N generation of Tech students have access to an
k/ unparalleled education, 70



FYE Campaign

Direct Mail Second Gift Appeal

LIVES LIKE GEORGE CAZENAVETTE

isauation,
W valus anl appraciats your kayaty ta Loutsana Tech. A3 a donar, you
demansirate yaur commilmeri {0 a kay aspect of tha Tech aspariance -
caring far cach aihar. 1am hopsiul you will axtond your giving = prenica
th sddicral rescurcas suuderts capand o b achiors suscees.

Thistims of ysar,| enjcy watching campus boam and anargy build aswa
i atura anci I the Tach

famiy 5 colabrata thisgronth, but 3k oguthar and propal tha naxt O =y

amiy a thizgronth, but 2150 coma togathar and propal the e i

elass of graduates boward the snd af ons journay and the baginning of tha by the Computer

Y o oo g o b o T,
i b ogram. Fx I're‘ln’u:rlﬁf

maghsmado o rgFrog

With rearky 30% af studants joining George in wiling soma form af aid,
e mohanant e v our ity o ks sl g

and bayar
I o bt el an g enal g f (ASK 1 (R 21
(45K 3), to ansura al studants have access t the scholarship ald nucasary
&0 start the e acackemi ysar on a sirong note,

ramain wahin ach for tha neis genaration of keadses. Wit ycu baind them,
a Toch schucation shead af tharm, our parinership wil buid apromising
futura for us 2. Thark yout

BurLoyd,

b

Bracks Hul
Vice Prosicent far Univarsily Acvancsmant

'WAVING SCORED R PERFECT 38 ON HI3 ACT, Sacrge jainod the Tech family ta
parcipata ina new progrm that fusas scisnca and hmanitias 1o form tha
Cobar Engnsaing Progam, which s sdenstobss chnica laecke

Cammnavatta plans ba pursus hisPho) n order 1o become a
i ek Ao o

YES, LLINVEST IN A PROMISING FUTURE FOR TECH STUDENT
Plaaza Accapt My it OFS. Desigram Wy Conribution To:
.  Univeesty Scholars [D150)
Paymamt Optiors:
Onlina: LfTach Alumes, cog Give: 0 Collaga Scholanhip Fund
Loutiara TachL B
CrediCard:oVia & Mastarcard e
am
1 Dtscover © Ameican Exprass e
e {Ackdrass 2
Exp.Data, SocurayCoda: {Ackirass 3}
Name on Card {City}lStaHZip)
e Ts—S———v=— o
11 would e o sk 3 mantHly racurring gift (Your cradt card Thind o forsppersing Lomivind i

basi, ar untd further natize.)

Did you know 89% of our mdmauulunll
of finandial I‘I al

ToyalToch supporters, liko you, ensura the niwersity
remialns £ ¥in.affordability in the state of Lowisiana
and 25th owerall in-the nation. Halp us sasry on this

impartant tradition of caring for asth other.

The impact of scholarship support is far-reaching. Your
contribution combines with those of other Tech doners
to create life-changing opportunities. Seo how ..

MATTHEW BARKER CAITLIN RANDLE CINTHIARINCON

Whih tha halp of Tach's Studert i doors tor

Managad Irvestmant Fund Caitin Randla to grow

program, Mett was smong 12 prefassiarally. AHer graduation, she  for her by parbicipating ina new

swdants sslocted 1o 2pply thair plars 0 pursuc a PhD in Counsaling  intaradssiplinary minor — pra-madical

sl = TBmorh Cradt Triing | Paychlogy s Lo Toch ncxr i sl ciarfc sl son

will laad in postive ways.  She's now halping us understand
ta an official pesition as. I genoma sditing thraugh har

unuwmr Thanks 1o schelarship. illumaticns. Hor amwork wil be featurad
pert, Matt was bls o maka irvthe maw Froriers in Biomedical

rnding Tach 2 drasm o wss. Rassarch Saminar Sories brochura.

YOU CAN PLAY AROLE IN CREATING M ORE STORIES LIKE THESE BY MAKING A GIFT TODAY!

Taka an sxtra stp to maka all the differance: Plozsa sand me information about
IFanyona in your hausehold werks for a matching
gift ampleyer, your gift cauld patamially be
doubled ar ven trplad! Please chack with your HR
Dapartmant to saeif your contributionis shgible.

6iving threugh my wil, trust, or ratirement plan
Making a giftthat providas me with incoma for s
Making gifts of stacks or sacurities

To discuss thess and cther givirg options, ploass
contact Gary Strabeck, Diractor of Devalopmant, =t
312.295.4359 o ganlstechalumn.org.

My matching gift form: (115 anclasad Wil ba sent
Empioysr:

Foundation

GEORGE CHOSE TECH BECAUSE
DONORS SUPPORTED HIS JOURNEY.

‘OPEN TO SEE HOW YOU CAN TRANSFORM LIVES.

{Mail Name}
{Addresst)
[Address2)

{Address3)
(City state) Zip)

1 EREITY
FOUNEATION

Louisiana Tech University Foundation
PO. Box 3183
Ruston, LA 71272-0001

71




FYE Campaign

Direct Mail with Design Level Test

0123456788

A PROMISING FUTURE

MADE POSSIBLE BY THE TECH FAMILY

{Salutation}, will you play a part in strengthening the Tech Family?

Senior Finance major, Matthew Barker, knew his path would always lead to Tech. With
a strong Tech family history, Matt knew his second home would also lead to hands-on
experience and crucial opportunities.

“Louisiana Tech taught me how to form true, meaningful relationships with others and
how to be a well-rounded individual. So many resources are available to help students
succeed inside and outside of the classroom. The culture is second to none and students
are encouraged to find what they are passionate about in life.”

You can ensure a brighter future for more students like Matthaw. Your support makes
our unparalleled educational experience an accessible opportunity for driven students.
Please use the form below or visit LATechAlumni.org/Give to make your gift today.

IVEST IN BRIGHT FUTURES FOR TECH STUDENTS!

Enclosed is My Gift of: Designate My Gift to:
0{ASK3} O{ASKZ OfASK1} OOther$ 0{DESIG1_LONG_DESCRIPTION}
Payment Options: O University Excellence Fund (Greatest Need)
Online: LATechAlumni.org/Give O Other:
Check: 0 Made payable to Louisiana Tech University Foundation
Credit Card: 0 Visa 0 Mastercard () Grrlensy
{Mail Name}

0 Discover O American Express {Address 1}

. {Address 2}
Card Number: e
Exp. Date: Security Code: (City) {State} @ip}

Name on Card:

Signature: If you recently made a gift— thank you!

Invoice Mailer with photo

=
@L

Louisiana Tech’s Forever Loyal Campaign is
driven by its comniitment to improving the
quality of fife Fér'the people of Lou

«providing unparalleled education, tackling grand

challenges, and creating a 215t Century campus. -
How will you invest in Louisiana Tech? The
extraordinary is possible when the Louisiana
Tech fa — alumni, friends, faculty, students,
and staff — comes together with a commen, ! ||
purpose. Join us as a donor to the Foreve

Campsign for Louisiana Tech Univarsity | | gl | | ‘
.. 9% Learn mere at FOREVERLOYAL_TFM H B |

bl b 11T i

Stay connected to your Tech Family!

Name:

Home Address:

City:. State:, 2IP:.
Phone: Email:

Matching Gifts:

Your gift could be doubled or tripled! Check with your (or your
partners) HR department to see if your contribution s eligible for
matching gift benefits.

My matching gift form: O Is enclosed 0 Will be sent

Employer:

Please send me information about:

O Giving through my will, trust, or retirement plan

O Making a gift that provides me with income for life
O Making gifts of stocks or securities

To discuss these and other giving options, please
contact Gary Strebeck, Director of Development, at
318.295.4359 or gary@latechalumni.org.

I UNIVERSITY
FOUNDATION

Louisiana Tech University Foundation
PO. Box 3183 | Ruston, LA 71272-0001
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FYE Campaign

Direct Mail with Design Level Test

0123456788

POSSIBLE BY THE TECH FAMILY
{Salutation), will you play a part in strengthening the Tech Family? Invoice Mailer no phOtO

Senior Finance major, Matthew Barker, knew his path would always lead to Tech. With a strong Tech family
history, Matt knew his second home would also lead to hands-on experience and crucial opportunities.

T” A PROMISING FUTURE, MADE

“Louisiana Tech taught me how to form true, meaningful relationships with others and how to be a well-
rounded individual. So many resources are available to help students succeed inside and outside of the
classroom. The culture is second to none and students are encouraged to find what they are passionate
about in life.”
Louisiana Tech’s Forever Loyal Campaign is driven by its commitment

CNER (o to improving the quality of life for the people of Louisiana by providing

s ey unparalleled education, tackling grand challenges, and creating a 21st

< Century campus.

‘You can ensure a brighter future for more students like Matthew. Your support makes our unparalleled
educational experience an accessible opportunity for driven students. Please use the form below or visit

LATechAlumni.org/Give to make your gift today.

j How will you invest in Louisiana Tech? The extracrdinary is possible when
L INVEST IN BRIGHT FUTURES FOR TECH STUDENT: a the Louisiana Tech family — alumni, friends, faculty, students, and staff
Y e“\"‘ — comes together with a common purpose. Join us as a donor to the
& Forever Loyal Campaign for Louisiana Tech University.

Enclosed is My Gift of: Designate My Gift to: TECH Y
O/ASK3) OiASKZ DfASKT, OOtherS__ 0{DESIG1_LONG_DESCRIPTION}
OUniversity Excellence Fund (Greatest Need)

Learn more at FOREVERLOYAL.TECH

Payment Options:
Online: LATechAlumni.org/Give O Other:
Check: 0 Made payable to Louisiana Tech University Foundation

Credit Card: 0 Visa 0 Mastercard {ednumber (ppeal Cadel

{Mail Name}
0O Discover 0 American Express {Address 1}
Card Numb {Address 2} Stay connected to your Tech Family! Please send me information about:
ard Humber. {Address 3} Norme: O Giving through my will, trust, or retirement plan
Exp. Date: Security Code: {City} State} Zip) - O Making a gift that provides me with income for lif
Name on Card: Home Address: O Making gifts of stocks or securities
Signature If you recently made a gift — thank you! City: State.__ AP To discuss these and other giving options, please

contact Gary Strebeck, Director of Development, at

Phone: Emal:
318.295.4359 or gary@latechalumni.org

Matching Gifts:

Your gift could be doubled or tripled! Check with your (or your o ein rren
partner’s) HR department to see if your contribution is eligible for '[ UNIVERSITY
FOUNDATION

matching gift benefits
My matching gift form: O ls enclosed O Will be sent Lousiana Tach University Foundation
Employer PO. Box 3183 | Ruston, LA 71272-0001




FYE Campaign

Email #1 with targeted messaging

SUPPORT TECH SUPPORT TECH

STUDENTS

#HSALUTATION##, how will you invest in Louisiana Tech?

Today's students are the tomorrow’s leaders. They're
counting on you to ensure the resources, opportunities, and
mentors they need to succeed are available.

“Louisiana Tech taught me how to form true, meaningful
relationships with others and how to be a well-rounded
individual. So many resources are available to help students
succeed inside and outside of the classroom.” — Matthew
Barker, Class of 2019

Make your gift today to pass the tools of success to the next
generation of Bulldogs. Your support will ensure more
students like Matthew can triumph.

Thank you for strengthening our Tech Family.

Louisiana Tech University Foundation
P.O. Box 3183
Ruston, Louisiana 71272
1.800.738.7950 or 318.255.7950

#ou are recsiving this email becaus

p receiving these em

STUDENTS

##SALUTATION##, how will you invest in Louisiana Tech?

Today's students are the tomorrow’s leaders. They're
counting on you to ensure the resources, opportunities, and
mentors they need to succeed are available.

“Louisiana Tech taught me how to form true, meaningful
relationships with others and how te be a well-rounded
individual. S0 many resources are available to help students
succeed inside and outside of the classroom.” — Matthew
Barker, Class of 2019

Make your recurring, gift today to pass the tools of success
to the next generation of Bulldogs. Your support will ensur
more students like Matthew can triumph.

Thank you for strengthening our Tech Family.

Louisiana Tech University Foundation
PO.Box 3183
Ruston, Louisiana 71272
1.800.738.7950 or 318 255 7950

o are

ving this emeil because of you ion 15 Louisiana Tech University.
recaiving these emails this unsubscribe page.

Make your recurring gift today to pass the tools of success

to the next generation of Bulldogs. Your support will ensure

more students like Matthew can triumph.
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FYE Campaign

Email #1; #2 with targeted messaging

INVEST
IN BULLDOG
SUCCESS

IVE N

##SALUTATION##, the generosity of our Tech Family makes so
much possible. Add your impact today!

Matthew Barker, Class of 2019, is a recent Tech graduate and
a credit analyst with Texas Bank in Dallas. Matthew was
offered this job after completing a summer internship with
the company.

Matthew credits his success to hands-on learning, real-word
experiences, and vested faculty — all of which are possible
thanks to donor support!

Make your gift to Tech by June 30 to ensure Bulldogs are off
to a strong start next school year.

P.5. Click here to read more about Matthew's story.

na Tech University Foundation
PO.Box 3183
Ruston, Louisiana 71272
1.800.738.7950 or 318.

ou e

ing this email because of yo
p receiving these emails, p

n 10 Louisiana Tech University.
o this unsubseribe

INVEST
IN BULLDOG
SUCCESS

GIVE NOW

#HASALUTATION##, the generosity of our Tech Family makes so
much possible, Add your impact — set up your recurring gift
today!

Matthew Barker, Class of 2019, is a recent Tech graduate and
a credit analyst with Texas Bank in Dallas. Matthew was
offered this job after completing a summer internship with
the company.

Matthew credits his success to hands-on learning, real-word
experiences, and vested faculty—all of which are possible
thanks to donor support!

Set up your recurring gift to Tech by June 30 to provide

na Tech University Foundation
P-O. Box 3183
Ruston, Lol na 71272
1.800.738.7950 or 318.2!

You ar ving this email beczuse of your conn

p receiving these emails

#ASALUTATION#E, the generasity of our Tech Family makes so
much possible. Add your impact — set up your recurring gift
today!
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FYE Campaign

Email #3 with Design Level Test

H#ESALUTATION#E, help us welcome the incoming class of freshmen by
playing a part in their success!

Planning is underway for the next academic year. Make your gift by
June 30 to help expand opportunities and resources this fall.

SUPPORT TECH
STUDENTS

Thanks to support from our Tech Family, like you, we can offer an
unparalleled educational experience to Bulldogs, ensuring they remain
on the path to bright, successful futures.

Invest in Brighter Futures.

#H#SALUTATION##, help us welcome the incoming class of
freshmen by playing a part in their success!

Planning is underway for the next academic year. Make your

gift by June 30 to help expand opportunities and resources Louisiana Tech University Foundation
this fall. P.0. Box 3183

Ruston, Louisiana 71272

Thanks to support from our Tech Family, like you, we can 1.800.728.7950 or 318.255.7950

offer an unparalleled educational experience to Bulldogs,
ensuring they remain on the path to bright, successful
futures,

You are receiving this email because of your connection to Lovisizna Tech University.

INVEST IN BRIGHTER FUTURES To stop receiving these emails, please go to this unsubscribe page.

a Tech University Foundation
P.O. Box 3183

Ruston, Louisiana 71
1.800.738.7950 or 3182

You are receiving this email because of your connction to Louisiana Tech University. 76
7o s13p receiving these emails, piease 20 to this unsubseribe page.
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10 Year Phonathon Trends

When a prospect answers, just as likely to pledge and much more likely to fulfill
instantly.
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FY18 Phonathon Trends

Phone remains a more effective channel for acquiring new donors, especially with
young alumni.
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Impact of the Phone Channel
Louisiana Tech FY19
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Phone Responsive Emails

Email

s ssan

UNIVERSITY

UNIVERSITY
ADVANCEMENT ADVANCEMENT

FULFILL YOUR PLEDGE

e again, HESALUTATIONSY.

Wb excid s pd your gl o
‘Eiaase Ml your pedps of aupgorttodayl

(O e your cortuson il e o et powerd
g cn e e e ANK YU

"aae el your generous isdps o Loutslana Tt tagsyt

Wyo

Ever Lopal,

WEWPLOYEE FIRSTE
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ot ity o s ety
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Chock hara o leam more.

L BN

GIVE EY PHONE:  GIVE BY MAIL
‘Serd your gt
e s bebow

L BN

GIVE BY PHONE:  GIVE BY MAIL:
ca ‘ ‘Serdyor glln
s

Louisians To

Next Day Pledge Leadership
email Next Day

Pledge email

UNIVERSITY
ADVANCEMENT

UNIVERSITY
ADVANCEMENT

#

I UNIVERSITY
!hADVANEEMENT

FULFILL YOUR PLEDGE FULFILL YOUR PLEDGE

. v s 1o put your e o wodk! PASSA
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A
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1 ke P
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CYE Reminder

30-day Reminder
email email email

8-day Reminder
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Phone Fulfillment
Direct Mail

YES, 'LL FULFILL MY PLEDGE TO LOUISIANA TECH TODAY!

PAYMENT OPTIONS:

Check: 0 My check is enclosed payable to Louisiana Tech University Foundation
Credit Card: O Viss O Mastercard O Discover O American Express

Name on Card

card #:

Exp. Date Security Code
signature:
O One-time gift of $
O Continuous monthly payments of $
O Total pledge of 5.
tobe paid in O Monthly O Quarterly
installments of $,
MATCHING GIFT:
My matching gift form: O Is enclosed T ill be submitted
If you recently made your gift, thank you! Employer:

THANK YOU!

Loyal donors like you make it possible to offer an unparalleled educational experience.

Your gift will also count toward our
Forever Loyal Campaign.

Name: Inspired by the achievements of the university's

first 125 years, the remarkable loyalty of alumni and

Stay connected to your Tech Family:

Home Address: friends, and our extraordinary potential for growth,
City: G s the Forever Loyal Campaign will lead Louisiana Tech
University to global recognition.
Phone:
You can also make your gift:
Email: ONLINE at LaTechAlumni.org/Give | BY PHONE at 318.497.7529

Louisiana Tech University Foundation | 318.255.7950 | P.O. Box 3183 | Ruston, LA 71272-0001

k you for your pledge of support.
action today to ensure your gift
aits benefiting Tech students tomorrow!

LATECHALUMNLORG/GIVE
L |

FILL YOUR
PLEDGE TODAY!

Invest in unparalleled experiences.
In the diassroom. On the piaying field. In the community.

PLEASE USE THE MOST CONVENIENT OPTION FOR YOU:

O

Vit Return your contribusion Callus st
LaechAlummiong/Give  withe pledsecardyou 318.497.7528
slrescy recenved

1 you recently made your gift. pledse ocoept our thanks!

15-day postcard, 30-day buck slip, 45-day letter

YOUR GIFT WILL COUNT TOWARD
THE FOREVER LOYAL CAMPAIGN

s s L R

o

L

Lovsan
PO. 8w
RUSton, LA 71272-0001
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