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Recruit Parents, Enroll Students: 
Family Engagement for Better 
Enrollment Outcomes
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Get to know us!

Amanda Craddock

Vice President for Enrollment 

Management

Joel Pendergrass

Director of Account Management
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About Coastal Carolina
University

● 10,811 Undergraduate Students

● 537 Graduate Students

● Liberal Arts & Sciences 

● NCAA Division I

● 25% First Generation

● National reach—students enrolled from 50 states and over 50 countries

● Record enrollment for Fall 2023 and Fall 2024

● Record retention for Fall 2023 and Fall 2024 first-year cohorts

● 43% increase in first-year applications since Fall 2022 (Fall 2025 

applications surpassed 24,500)

● Anticipating record first-year enrollment, record retention, and record 

overall enrollment for Fall 2025
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About CampusESP

A team of experts dedicated 
to your success

3 week implementation (8 hours total)
Unlimited tech and training support

Dedicated Account Manager

Access to the CampusESP 
Content NetworkTM

Content scanned from your website
Curated parent advice from experts

AI personalized content

An all-in-one parent 
communication platform

Portal, email, SMS, event management, 
eCommerce, survey builder, analytics, 

FERPA management, generative AI
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Now let’s get to know you!

Or visit menti.com and 

enter code 2310 4693.

http://menti.com


Eduventures Prospective 
Parent Research (2022)

97%
of parents are involved 

with their students’ 
college search.



Today’s parents expect 
communication from their 

students’ college at least weekly

81%
of parents 

expect 
communication
at least weekly

RNL & CampusESP studies of more than 73,000 parents (2021-2024)



1. On-campus visit (96%)

2. Information about the school or program your student is 
considering (95%)

3. The quality of the school’s communication 
with the parents/family (94%)

4. Meeting a faculty member in the program your student is 
considering (91%)

5. Meeting an admissions staff member (91%)

6. Meeting a coach (87%)

7. Information received from a high school counselor (75%)

8. Information received at a college fair (74%)

9. Virtual visit (69%)

10. Meeting a current student’s parent or family member 
(68%)

Parents need 
to be part of your 
enrollment strategy

Importance of Experiences

RNL & CampusESP study of 11,309 prospective parents from 83 institutions (2024)

94%
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Parents are valued 

members of the 

buying committee, 

not bystanders

Institutions must 

meet their 

expectations around 

communication 

frequency and 

relevance
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Financial aid support is 
increasing in importance to families

CampusESP Portal Data from 15,492,441 users (2024)
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For Coastal Carolina families

Top Areas of Interest

● Financial Aid and Scholarships 

● Campus Life 

● Housing and Dining 
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Top content in the portal
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6 of top 10 - who can guess the subject?



Communication channel by race and ethnicity

RNL & CampusESP study of 11,309 prospective parents from 83 institutions (2024)
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Family engagement peaks each fall

CampusESP Portal Data from 15,492,441 users (2024)



16

Coastal Carolina’s Family Engagement Strategy

Acceptance -

Deposit

Weekly emails — plus a 

physical postcard — to 

drive yield

Application -

Acceptance

Parents receive bi-weekly 

newsletter via CampusESP plus 

targeted emails on campus 

visits, deadlines, etc.

Inquiry -

Application

Parents are introduced 

to the portal as soon as 

info is collected.
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Coastal families are consistently engaged! 
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Application Submission - pre-decision
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Admitted Student Family Communication
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Next Steps and Financial Aid reminders

Admitted student families
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Deposited Student Family Communication

In addition to the above, July messaging included…
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Orientation, Housing, Registration information

Deposited student families
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Engagement growth through Enrollment process
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August transition

From Prospective Family to Current Family
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About the case study

Small Public
Morris, MN

Small Private
Stockton, CA

Small Private
Longmeadow, MA

Mid-Size Public
Conway, SC

Mid-Size Private
Pittsburgh, PA

See the full study at
campusesp.com/enrollment

Large Public
Logan, UT

https://www.campusesp.com/enrollment
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Students with a 
parent using 

CampusESP have

7% higher yield 
rates than average
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Parents in the top quartile of 
engagement have students 

3x
more likely to enroll.

Parent engagement predicts 
student enrollment.

PLUS: Parents that update 
their profile in CampusESP are

11x more likely to have 

their student enroll.
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