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Combinesthe two biggest drivers in marketing today:

Personalization
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Why Data-driven
Personalized Video

Preferred Medium:
YouTube, TikTok Generation

Personalization Expectations:
Amazon Generation

77%




Batch Videos:

*Real-Time:

*On-Demand:

Financial Aid
eConversational Al

*Behavioral



The Concept: Let Data
Drive the Content

* Personalized Greeting
* Customized Content Segments (data field)
* Variable Video Content (data value)

* Personalized Closing

Traditional Data-Driven
Personalized Video

Personalized Video

Allied@
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Non-Athlete

Internships

First Year/
Transfer

Alumni
Success

Student

Location

(in state/
out of state)

Residency
Status

Domestic/
International

Institution Activities
Data Point Interest

Dual
Honors/ Enrolled/

Non-Honors Non-Dual
Enrolled




TRADITIONAL DATA-DRIVEN
SEARCH, INQUIRY & ADMIT VIDEO



Search /Inquiry Video




Admit Data-Driven Video




ADMIT HYPE VIDEO




Admit Hype Video (Motion Graphics)

University of -l@

CINCINNATI




AQUINAS COLLEGE
REAL-TIME



H What area of study are you most
DISC-Over Why interested in?
Aquinas College Is
Right fOI' M' Accounting

Get a /)9[‘50/78//29(1 Blology/Health Sciences
video made just for
you in 30 seconds!

Business

Computer Information Systems

Education
Fine Arts/Humanities
Global Studies

Kinesioclogy

Maskh IMatsa Palawas

AQUINAS
COLLEGE




AQUINAS COLLEGE ACADEMICS ¥

issions at Aquinas College

e p woame

ITS YOUF TiMZ TO THFIVE.

UNDERGRADUATE ADMISSIONS

Why Aquinas?
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DOMINICAN CATHOLIC

Asa Dominicn Carholie school, we are here 1o serve
studencs of ol faith radivions snd eo fuich tradidon
Raspecr for o8 people bs ovonrial 10 the work we do.
Everyooe s wrkcoms to engags i the pursit of eruth,
the commen good, snd bclonging at Aquinae
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REAL-TIME WEB PROMPTS

(Placed on URL's within your website)

x

Discover Wy s sbtigos I

Discover Why
Aquinas College Is
Right for You!

Discover Why
Aquinas College Is
Right for you!

Aquinas College Is
Right for YoU!

Computer INfOrmanon Systesms

AQUINAS

4 AQUINAS
COLLEGE o A
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Video

T




AQUINAS COLLEGE
Thank you, Bob Parr!

Here is a personalized video just for you:

Ready to take the next step? Click any of the button|

Was this video helpful? wle Share this video »~




Share video

Share this video!

We'll automatically text this page to whoever you'd like!

Recipient's Name * Phone Number *

(000) 000-0000

First Name Last Name Please enter a valid phone number.
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O Aquinas Real Time Video

Campaign Summary
Video Performance
Daily Video Metrics
Prospect Form Data

Survey Results

Performance

Page \iews

355

Conversion %

71.27%

Real-Time Video Campaign Metrics

Call to Action

Apply

41

Visit Conversion %
6 24.90%

Page Deployment
Performance

Campaign Summary
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PERSONALIZED FINANCIAL
AID VIDEOS



ml national conference 23



PIU

Videos Viewed

Enrollment*

Videos NOT
Viewed

Enrollment*

Pacific Lutheran University

Enrolled 450 ] Not Enrolled 878

Enrolled 270 Not Enrolled 1,908

of students who
DID view their
Personalized Video
enrolled

of students who
DID NOT view
their Personalized
Video enrolled

Students who viewed their Personalized Video were nearly 2.7X more likely to enroll

Proprietary and Confidential

* Enroll Status = Confi
**2022-2023 Aw




PERSONALIZED
ON-DEMAND VIDEOS



Grad Inquiry Form - Deliver On-Demand

Request more information.
Su bject: M BA _ NeW Lead F'hmr complete the short inquiry form below so that we can learn more aboutt you and customize our future communication to your personal goals and interests

ecling with youl

To: zgkmgm@mailparser.io

First Name: Jonathan

Last Name: Ireland - v v
Email: jireland@xx.edu

Master of Business Administration, Online o
Program: MBA Online —

ml national conference 26



Personalization & Data Points:

Student Academic
Name Interest



Personalization: On-Camera Spoken Name




Call to Action

Delaware County Community College 2024



Videos Created

10,172

Unique Videos

5,736

Viewership

56.39%

Video
Interactions

8,452

Personalized Video Engagement Analytics

Engagement Summary

Call To Action
Clicks

Financial Aid

1,359

Mext Steps

1,886

233



Student Interactions pow

I
Last Plays Seeks Deposit Visit With Us Financial Aid Eng

Student 1

Student 2

Student 3

Student 4

Student 5

Student 6




tudent/
Parent Portal

| - OnDemand




Increased engagement

Increased affinity for your institution at each stage of the funnel

Increase in enrollment



Students who view their
Personalized Video are

up to
more likely to enroll



of students take
the next step



e Conversational

e Behavioral



Amanda Craddock Tom Mikowski Derek Flynn

Vice Presidentfor Enrollment VP of Business Development and Senior Vice President
Management, Coastal Carolina University Higher Education Partnerships Financial Aid Services
Allied Pixel RNL

Wednesday 3:30-4:30
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