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Brian Gawor, CFRE
Vice President, Research

Greta Daniels, CFRE
Senior Vice President



5

12022: American Giving
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But, let’s be careful here.
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There is a long-term trend of fewer 
donors donating more money

Contributing Factors:

• Continued widening of the 
wealth gap

• Continued Expansion of the 
number of nonprofits

• Expansion of ways to give

• Cost to acquire and retain 
donors has risen

Key Takeaways

Long Term Trend in Dollars and Donors
As a % of 2012 Levels
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43%
2022 Overall Donor Retention

-3.5%
YOY Change
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New
Donor Retention

2022

19%
-17%

YOY Change

Repeat 
Donor Retention

2022

58%
-5%

YOY Change

Recapture 
Rate
2022

4%
-15%

YOY Change
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2FY2022 + 23: Higher 
Education Giving
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2019 to 2020 2020 to 2021 2021 to 2022 2019 to 2022

Up 19.7% 54.6% 26.2% 18.9%

Down 80.3% 45.4% 73.8% 81.1%

N= 737 727 687 667

Alumni Donor Count (VSE)

So…anyone feel lonely?
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Poll:
How were 

your results?

RNLvoices.com
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32023: 
Trust and Temperature
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Trust in Higher Education is Declining

…Fast

A Gallup poll shows only 36% of 
Americans have “a great deal” or 
“quite a lot” of confidence in 
higher education. 

• down by 20 percentage 
points from eight years ago.
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We are becoming more polarized
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State of Advancement

So, how’s that young alumni giving?
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An intense national conversation

The courts, elections looming, state issues continue
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• #of states with new fundraising regulations
– Governed by states when federal oversight lacks

• Scrutiny on privacy and security
– PCI, Texting, etc.
– HIPAA, FERPA

• Politicization/polarization
– DeSantis goes after accrediting bodies
– DEI

• Leadership turnover

• Preparing for Unknown

•

Evolving External Circumstances
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Poll:
Is inclusion a 
topic in your 

advancement 
shop?

RNLvoices.com
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The economy is…

Getting better?
• Unemployment still at historic 

low.

• Wages relatively stagnant.

• Student loans set to un-pause 
in October – maybe?

• Loan cancellation off the table 
– maybe?

• CPI is national, and weighted 
heavily by major commodities.
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42023: 
Key Topics and Trends
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The bombshell…maybe?
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Poll:
What are you 

doing about 
APR?

RNLvoices.com
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Poll:
What are the 
top goals in 
your shop?

RNLVoices.com
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Poll:

What are the top goals in your shop?
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5FY2024: 
Our Predictions
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Key Trends For FY 24

(Tell us what you think live on the app)

• Artificial Intelligence
• New Metrics
• Leadership Giving
• Inclusion
• Engagement / AEM
• Staff and Talent 
• Budgets and The Cliffs
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• A dedicated focus on WOMEN will move the 
needle – on every level of your donor pipeline

• Non-profits will seek talent with 
transferrable skills from outside the industry

• More institutions will start to use 
terminology like venture 
philanthropy/impact investing in 2024

• The new presidential term is 5 years – max 
• Diversity and Inclusion will be under siege 
• New metrics will be about movement

Greta’s Predictions

~6 out of 10

Universities that keep 
their current business 

models will 
survive/thrive in 10 

years.
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• AI is gonna be a thing.

• You will develop new metrics.

• Leadership donors will receive more focus.

• You will spend more time describing your donor 
base than counting their heads.

• Impact investment, venture philanthropy, giving 
circle…

• You are less likely to argue with a provost about an 
Excel spreadsheet.

• You will spend more time with volunteers.

• Congrats, you’re planning a second giving day!

Brian’s Predictions

104%
chance that you 
will use the word 
pipeline weekly 

next year. 



All material in this presentation, including text and images, is the property of RNL. Permission is required to reproduce information.

Connect with RNL on LinkedIn, 
and share with us what you’d like us to be talking about in the coming year.

Thank You
Let’s keep talking.
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