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Agenda
Social media and college planning
How do they find colleges’ and universities’ social 
pages?
What content is key to pushing the "follow" button? 
Ads and social media 
Best practices to connect 
with students through social media
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Social Media and 
College Planning
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74%
Find social media 

useful in their 
college planning

RNL, Gigg, ModernCampus, Plexuss, & StudentBridge (2023). 2023 E-
Expectations Trend Report. Ruffalo Noel Levitz.
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RNL, Gigg, ModernCampus, Plexuss, & StudentBridge (2023). 2023 E-Expectations Trend Report. Ruffalo Noel Levitz.
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Family’s/Parents’ Social Media Usage
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RNL, Ardeo, & CampusESP (2023). 2023 Prospective Family Engagement Study. Ruffalo Noel Levitz
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Where Are Families Following You?

32%

9% 1%

11%

2%36%
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Top Ten Information Topics (out of 25) for Families by Grade  

RNL, Ardeo, & CampusESP (2023). 2023 Prospective Family Engagement Study. Ruffalo Noel Levitz
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When is social media helpful to students? 

Just as they are learning 
more about the school

66%
05After they've seen 

explored the website

37%

After they've visited 
campus

28%

After they've applied 
for admission

19%

After they've been 
accepted

21%

RNL, Gigg, ModernCampus, Plexuss, & StudentBridge (2023). 2023 E-Expectations Trend Report. Ruffalo Noel Levitz.
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Best practices to engage students through social 
media

Focus on the platforms 
students are using
Focus on sharing 
engaging information to 
encourage them to 
move to the next step.

#CALLTOACTION
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How do they find 
colleges’ and 

universities’ social 
pages?
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Search for it by the name of the college or university
66%

How do students find information about colleges and 
universities on social media? 

An email from the college mentions it 33%

Things come up on feed 31%

Friends recommend it

26%
Social media platform 
recommends it

26%
They follow accounts 
of individual people 
that post about that 
college or university 
24% Ads appear on feed 21%

RNL, Gigg, ModernCampus, Plexuss, & StudentBridge (2023). 2023 E-Expectations Trend Report. Ruffalo Noel Levitz.
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35% of all students will search social 
media to find a university’s website 

36% 38%

25%

10th grade 11th grade 12th grade

Social Media is their Search Engine

RNL, Gigg, ModernCampus, Plexuss, & StudentBridge (2023). 2023 E-Expectations Trend Report. Ruffalo Noel Levitz.
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Best practices to engage students through social 
media

Social is their search 
engine - they are 
getting to your website 
through your social 
media and vice-versa. 
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What content is key to 
pushing the "follow" 

button? 
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What content is key to pushing the "follow" button? 

63% The student life experience

44% Stories of 
current students

40% Content 
around specific 
major or program I'm 
interested in

40% Photos of the campus

39% Activities and clubs for 
students

37% What it's like to live 
on campus in the dorms

35% Admission 
requirements 

34%  Application steps 
and requirements

31%  Student mental and 
emotional support 

RNL, Gigg, ModernCampus, Plexuss, & StudentBridge (2023). 2023 E-Expectations Trend Report. Ruffalo Noel Levitz.
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Ads on Social Media 

63% 
have clicked 
on college 
online ads

Where?
Social 
media 55%

Search 
engine 44%

50% 39% 39% 20%

16% 15% 15%

RNL, Gigg, ModernCampus, Plexuss, & StudentBridge (2023). 2023 E-Expectations Trend Report. Ruffalo Noel Levitz.
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Best practices to engage students through social 
media

Four keys for content:

• Authentic

• Creative 

• Fun

• Current (trends!)

Use the content your 
students are already 
creating!

Focus on your strengths!
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Best practices to engage students through social 
media

Social media is where 
they will pay attention 
and click on your ads
Involve current enrolled  
students in your 
marketing efforts

Videos are key to tying 
in the experience from 
your social pages
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Best Practices to 
Connect with 

Students Through 
Social Media
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1. Take advantage of user-created content
– When a student tags your school or athletic teams, re-share and celebrate it.
– Invite your students to create and share authentic content
– Create a social media ambassador team; you have the talent right there! 

2. Keep up with the trends! 
– This is where your ambassadors can help tremendously!
– Make sure you are using trends on Instagram and TikTok to shine 

3. Remember, students click on ads they see on social media!

Best practices to connect with 
students using social media 
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4. Social media is connected to other college planning experiences;
Include links to your social pages in:

– recruitment emails
– direct mail pieces
– campus visit scheduling form
– virtual tours
– online videos
– website
– athletic website

4. Content needs to be honest, authentic, and fresh:
Students want to see student life and current students' real experiences

5. Offer plenty of opportunities for students to DM you and ask questions
Answer questions promptly and invite students to continue exploring

6. Offer multiple ways to connect with you, in and out of social media:
Include phone numbers, email addresses

7. Keep things positive!
Remember, anxiety and depression are at all-time highs in this age group.
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All material in this presentation, including text and images, is the property of RNL. Permission is required to reproduce information.

Scott Warner, 
Founder and CEO, 
Gigg

Raquel Bermejo, Ed.D, 
AVP for Market Research, 
RNL
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Scan me to download the report


	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Best practices to engage students through social media
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Best practices to engage students through social media
	Slide Number 16
	Slide Number 17
	Slide Number 18
	Best practices to engage students through social media
	Best practices to engage students through social media
	Slide Number 21
	Best practices to connect with students using social media 
	Slide Number 23
	Slide Number 24
	Slide Number 25
	Slide Number 26
	Slide Number 27
	Thank you
	Slide Number 29

