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More, More, and More. Get Creative!

•

•

•

•

•



Recruit a student or receive a gift

•

•

•

•

•



We rode out a hurricane together (literally) and produced a love child (not literally)
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All of us have similar taglines and selling points- our stories differentiate us

Students are the Brand



All of us have similar taglines and selling points - our stories differentiate us

Brand Journey: We developed our University Brand with our student in mind. Our key messages were designed for students and enrollment.



All of us have similar taglines and selling points- our stories differentiate us

At the end of the day, its all about enrollment. The university brand and the enrollment brand are the same thing with the same goal.



Playing to your assets and to the right audience. 





Enrollment X Marketing : Always thinking about that enrollment funnel 



Enrollment X Marketing : Always thinking about that enrollment funnel 



What we track, what we share and how we use it to make future plans





What we track, what we share and how we use it to make future plans



Keep it simple. Data doesn't have to be confusing. Start with the basics
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Tracking Marketing Efforts in Conjunction with Enrollment 



Share your data; Share your results; Complete the Puzzle
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