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Survey Overview:

✓ 1,502 respondents 

✓ Administered in March 2022

✓ Three Student Perspectives: 

✓ Current Students, Future Students, and 
Recent Past

25 Findings Across 8 Areas: 

1. Motivations and Enrollment Factors

2. Selecting an Institution/Program

3. Program Preferences

4. Search Practices and Patterns

5. Inquiry and Contact Processes

6. Personalized Response

7. Paying for Graduate Study

8. Personas
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Our New Report
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Graduate 

Education in 20231.
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Graduate enrollment is normalizing. 
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Graduate Student 

Motivations and 

Enrollment Priorities 

2.
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Cost, future employment, and flexible course options 

drive enrollment decisions. 

2021-2023 
Comparison: 

In a similar question in 
2021, graduate students 
indicated that “match of 
program content to my 

interests” was most 
important, flexible 

formats was second, and 
low tuition was third. 
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Graduate students will enroll in more expensive 

programs, most frequently when they are flexible. 
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Graduate students enroll in order to advance their 

careers – and make more money. 

Do you plan to change 

industries/sectors when you 

change careers? 

% of Career 

Changers

Yes 89%

No 11%

Which is closest to your 

personal reason? 

% of 

Personal 

Reasons

Personal fulfillment 50%

To set an example for 

family member(s)
14%

To make more money 27%

Something else 9%

Which is most important to 

you in your advancement? 

% of Career 

Advancers

To make more money 66%

To have a better title 14%

To have more responsibility 12%

Something else 8%
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Online continues to grow, and classroom continues to 

shrink

20%

48%

32%

Instructional Format: 2021

Classroom Hybrid Online

“Do you plan to enroll 
in a classroom, hybrid, 
or online graduate 
program?” 

Source: 2021 Graduate Student Recruitment Report, RNL, 2021

18%

43%

39%

Instructional Format: 2023

Classroom Hybrid Online
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Eliminating Programs Deemed too Expensive

70 percent 
are likely to 
remove a 
program if 
deemed too 
expensive!!!
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A small award can have a substantial impact

$1,000 
Award

Yes, 72%

No, 28%
$1,500 
Award

Yes, 16%

No, 84%
$2,000 
Award

Yes, 34% 

No, 66%

“Would a one-time award of $_____ make you enroll in one program over another?”
 

Note: Respondents who answered “no” were advanced to the next higher dollar value. 
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Graduate students expect a response within hours but not 

more than a day (they are more forgiving than online students). 
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RNL Enable: Transforming Enrollment Success

RNL Envision: Higher education's leading enrollment growth platform

• Online Readiness 

Assessment

• Regulatory 

Accreditation 

Consulting

• Strategic 

Enrollment 

Planning 

Consulting

• Recruitment 

Consulting 

• Financial Aid 

Consulting

• Program 

Prioritization 

and Positioning

• Price Sensitivity 

Analysis

• Academic 

Program Demand

• Financial Aid 

Modeling

• Target Audience 

Personas and 

Messaging 

Strategy

• Faculty 

Consulting and 

Workshops

• Instructional 

Design

•  Course 

Development 

and Consulting

• Curriculum 

Library

• Media Planning 

and Digital 

Advertising

• Search Engine 

Optimization 

(SEO)

• Content and 

Creative 

Development

• Website and 

Analytics Solutions

• Proprietary

Database

• Engagement 

Marketing 

(Post-Lead Gen. 

Through Retention)

• Personalized 

Video

• Contact Center

• Transcript 

collection

• Enrollment 

Coaching

• Success 

Coaching 

• Academic 

Advising

• Re-Entry 

Coaching

• Satisfaction 

Surveys

• Retention 

Modeling

• Predictive 

Analytics

Strategy & 

Consulting

Research & 

Market 

Insights

Teaching & 

Learning
Lead

Generation

Marketing & 

Recruitment/ 

Conversion

Student 

Success & 

Retention
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Our New Report



All material in this presentation, including text and images, is the property of RNL. Permission is required to reproduce information.

Thank you
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