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Hispanic Families and 

Students in the US
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35,204,000

50,730,000

56,477,000
58,838,000

63,000,000

2000 2010 2015 2017 2020

19% of the total 

U.S. population

U.S. Census Bureau, Current Population Survey, Annual Social and Economic Supplement, 2021.

Hispanics in the US
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Population Growth Labor Force Participation

20%

TotalHispanic

7% 67%

TotalHispanic

62%

U.S. Census Bureau, Current Population Survey, Annual Social and Economic Supplement, 2021.

Hispanics in the US

Poverty Rate

17%

TotalHispanic

9%

Median Household Income

$59,600

TotalHispanic

$69,700
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Hispanics in the US

Distribution by age in 2021

8% 8% 9% 8% 8% 8%
7%

14%

12%

9%

5%

2%

1%

5% 6% 6% 6% 6%
7% 7%

13% 12%

14%

11%

6%

2%

Under 5

years

5 to 9

years

10 to 14

years

15 to 19

years

20 to 24

years

25 to 29

years

30 to 34

years

35 to 44

years

45 to 54

years

55 to 64

years

65 to 74

years

75 to 84

years

85 years

and over

Hispanics Non-Hispanics

U.S. Census Bureau, Current Population Survey, Annual Social and Economic Supplement, 2021.

They represent a larger portion of 

the younger population!
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Hispanics in the US

Distribution by Family Income 

4% 3%
4% 4% 5%

10%

15%

18%

12%

24%

3% 2%
4% 4% 4%

8%

11%

16%

12%

35%

< $5,000 $5,000 -

$9,999

$10,000 -

$14,999

$15,000 -

$19,999

$20,000 -

$24,999

$25,000 -

$34,999

$35,000 -

$49,999

$50,000 -

$74,999

$75,000 -

$99,999

$100,000>

Hispanics Non-Hispanics

U.S. Census Bureau, Current Population Survey, Annual Social and Economic Supplement, 2021.

They represent a larger portion 

of the lower income brackets 
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Less than High School 

Degree

Bachelor’s Degree or More

26%

TotalHispanic

6%

21%

TotalHispanic

41%

U.S. Census Bureau, Current Population Survey, Annual Social and Economic Supplement, 2021.

Hispanics in the US
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Hispanics in Education

5 Facts about Latinos in Education – PEW Research

• In the last 10 years the Hispanic high school dropout rate has dropped.

• Enrollment for the Hispanic/ LatinX community has increased.

• Hispanic/LatinX are less likely to enroll in a four-year college, attend an 
academically selective college and enroll full time.

• Nearly half of the population attend a public two-year school or community 
college.

• Significantly less likely to have student debt.

Pew Research, 5-Facts about Latinos and Education, 2016.
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Hispanics in Education
Hispanic, black high school dropout rates reach record lows

Pew Research, 5-Facts about Latinos and Education, 2016.
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Hispanics in Education

The University of Arizona

The University of Arizona Analytics & Institutional Research, Campus Communities, 2023.
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What RNL Research 

Tells Us About Hispanic 

Families and Students 
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58%

TotalHispanic

73%

Family Involvement in College Planning

RNL, Gigg, ModernCampus, StudentBridge, & Plexuss (2023). 2023 High School E-expectations. Ruffalo Noel Levitz

Family helping with 
college planning

Hispanic families more likely to help with

Finding colleges/universities for me to check out

Talking to me about how we are going to pay for my college

Meeting with me and my high school counselor to talk about 
options

Taking virtual tours with me

Hispanic families less likely to help with

Researching the college on the college website

Finding information about specific colleges/universities I am 
interested in (calling or emailing the school)

Driving me to take tours in person

Going to a college fair in my high school
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34%

91%

21%

4%
8%

31%

3%

Direct mail Email Parent/family

portal

Social media Telephone Text message Apps specific

to institutions

Asian Black Hispanic American Indian White

Families’ Preferred Channel

RNL, Ardeo, & CampusESP (2023). 2023 Prospective Family Engagement Study. Ruffalo Noel Levitz
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Resources Used by Students for College Planning

• The college's or university's website

• Social media posts

• Texts or live messages from admissions counselors

• Phone calls from admissions counselors

Hispanic students are more likely to use

Hispanic students are more likely to find useful

• Printed brochures about the school

• Texts or live messages from admissions counselors

• Videos of campus, classrooms, students, and residence halls

• Virtual tours or virtual reality experiences

• Results from financial aid or 
scholarship calculator

• Emails from a particular school
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They are the top 
factor, 39%

They are not a 
factor at all, 4%They are 

something we 
will take into 
consideration, 
13%

They are among the five 
top factors, 45%

How important are financial aid and scholarships?

Total Hispanic

They are among the five 
top factors, 38%

They are the top 
factor, 52%

They are not a 
factor at all, 2%They are 

something we 
will take into 
consideration, 8%

RNL, Ardeo, & CampusESP (2023). 2023 Prospective Family Engagement Study. Ruffalo Noel Levitz
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Very difficult, 
39%

Not difficult at all, 
8%

Somewhat 
difficult, 25%

Difficult, 29%

Financing Difficulty

Very difficult, 
30%

Not difficult at all, 
12%

Somewhat 
difficult, 30%

Difficult, 28%

Total Hispanic

RNL, Ardeo, & CampusESP (2023). 2023 Prospective Family Engagement Study. Ruffalo Noel Levitz
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Hispanic Not seen
The cost 100% 44%
Account services and paying the tuition bill 99% 61%
Admission requirements 99% 24%
Financial aid and scholarships 99% 27%
Safety precautions 99% 60%
Updates to my student's academic and 

financial records
99% 64%

Academics 98% 22%
Application process and timeline 98% 32%
The strength of the academic programs 97% 39%
Options to finance a college education 96% 54%

Information Families Want to Know 

RNL, Ardeo, & CampusESP (2023). 2023 Prospective Family Engagement Study. Ruffalo Noel Levitz
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Hispanic Not seen
Housing 94% 44%
Community life and activities 92% 41%
Food services and dining 91% 60%
The location 91% 44%
What makes the institution different 91% 38%
The athletic season 84% 65%
Diversity and other demographics 78% 55%

Information Families Want to Know (continued) 

RNL, Ardeo, & CampusESP (2023). 2023 Prospective Family Engagement Study. Ruffalo Noel Levitz
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Information Students Want to Know 

RNL, Gigg, ModernCampus, StudentBridge, & Plexuss (2023). 2023 High School E-expectations. Ruffalo Noel Levitz

Hispanic Total

Scholarship and financial aid information 50% 22%

Campus location, city, and community information 48% 42%

Cost/Tuition information 46% 38%

Campus and student life information 44% 43%

Academic majors/programs list or course catalog 43% 50%

Housing information 41% 29%

Additional details about a specific major/program 40% 49%

General college or university overview 40% 36%

Campus visit information 38% 39%

Graduate outcomes and statistics 38% 34%
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In Person 

Campus

Tours

Virtual Campus 

Tours

RNL, Gigg, ModernCampus, StudentBridge, & Plexuss (2023). 2023 High School E-expectations. Ruffalo Noel Levitz
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In Person 

Campus

Tours

Virtual Campus 

Tours

RNL, Ardeo, & CampusESP (2023). 2023 Prospective Family Engagement Study. Ruffalo Noel Levitz
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Programs for the 

Support and Success 

of Hispanic Students 

and their Families
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Current Programs

The University of Arizona Wildcat Family Welcome Events
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Communications
We have grown our programming & support to increase access and knowledge about college 
for Arizona students and their families.
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Communications

Higher Education terminology
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Access

Family Guest access platform re-designed

• English/Spanish option
• Cell phone compatible
• Instructions in English/Spanish
• Support services
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Increased Funding
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Best Practices to 

Engage Hispanic 

Families 
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Outreach & Recruitment

• Engage in proactive and inclusive recruitment 

practices

• Hispanic students/families may have less 

access to college planning information

• Consider earlier AND later communication

• 10th Graders have the highest searched to 

inquiry rate of more than 12.5%

• NRP example

• Hispanic students searched by RNL have a 

higher app complete (93%) and admit rate (83%) 

then Hispanic students who were not searched

• Engage families in the admissions process

RNL, 2021, 2022 Consolidated Data; College Board
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Parent Engagement

Engage parents/families using 

their preferred channels:

• Email (91%)

• Direct mail

• Text message

• Web/online content/parent 

portal
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Parent Engagement & Bilingual Examples
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Bilingual Content

Identify key pieces of information that should 

be available to parents/families in English 

and Spanish

Determine most effective channel for 

content and intended audience

• Cost, Financial Aid & Paying for College

• Safety

• Admissions documents covering 

requirements, deadlines & visit information

Bilingual Content

95%
Percent of viewers who 

retain information after 

watching a video vs. 

10% when reading it in 

text.

-Insivia
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Bilingual Content

Financial Aid Information related to 

cost, scholarships and paying for 

college is often filled with confusing 

jargon!

• 70% of award letters do not explain 

difference between grants, 

scholarships, and loans

• More than one-third of award 

letters do not include cost 

information for students to 

calculate cost of attendance.

• 50% of award letters do not 

provide action steps RNL Personal Financial Aid Videos powered by Allied Pixel

New America- June 2018. Decoding the cost of College.

https://www.newamerica.org/education-policy/policy-papers/decoding-cost-college/
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Build Community & Connections

Students indicate that they use campus websites, social media, and texts or live 

messages with admissions counselors as their primary sources for college planning

Digital Student Engagement powered by ZeeMee helps students make friends and 

find community throughout the enrollment process through peer engagement.
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Build Community

ZeeMee has more than 1.4 million active users across 

173 countries:

• 70% of ZeeMee users self-identify as non-White

• Of those, 17% identify as Hispanic/Latino

ZeeMee offers spaces for the Hispanic/Latino 

community to connect:

• LatinX Student Forum (1,681 members and 242 

messages in 2023 so far)

• Spanish Practice (1,863 and 723 messages in 2023 

so far) Social ZeeMee chats

• Campus partners also host  Hispanic/LatinX chat 

channels for students in their community

RNL Digital Student Engagement powered by ZeeMee
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All material in this presentation, including text and images, is the property of RNL. Permission is required to reproduce information.

Download the 2023 Prospective Family 
Engagement Study 
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