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Exploring the Challenges and Solutions 
for Recruiting Online Students Today

Finding from the 2022 Online Student Enrollment Report

Scott Jeffe

Vice President, Research Graduate and Online
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The details:

✓ 1,609 respondents (thank you Plexuss 
for your sample)

✓ Administered February, 2022

✓ Respondent target: those who have 
searched for on online program in the 
last 12 months. 

✓ Survey focus: 

✓ How they search – in detail

✓ How they make their decisions

✓ Expectations of institutions

✓ Program details
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Why “Challenges and Solutions” in 
marketing and recruitment?

✓ Other reports focus on the totality of the 
online student 

✓ RNL has a historic focus on recruitment and 
has brought that to the online market in 
recent years. 

✓ We have the experts to not only comment on 
the challenges, but also to offer solutions.

✓ Each solution is written as if an institutional 
stakeholder had read the report and asked “so 
what does this mean for me.” 

Today we’re going to talk about the challenges. 
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10 Challenges
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True or False: 
Undergrad students 
enrolled in classroom-
only program have 
contributed NO net 
enrollment growth 
since 2012? 

1. Online enrollment has become an essential ingredient 

for enrollment health. 
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1. Online enrollment has become an essential ingredient 

for enrollment health. 
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1. Online enrollment has become an essential ingredient 

for enrollment health. 
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True or False: Certificates and 
non-degree credentials are the 
greatest opportunity for online 
program expansion?

2. The largest opportunity for online growth is at the 

bachelor’s level. 
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What approximate percent of online 
students plan to enroll in a business 
program?  10% / 25% / 40%  / 50% 

3. There is no single discipline that is the “sure thing.” 

Source: 2022 Online Student Recruitment Report, RNL
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3. There is no single discipline that is the “sure thing.” 

Will enroll in a concentration: 
Undergrad Degree: 90%
Grad Degree: 96%

Concentration
Undergrad. 

Degree
Graduate 

Degree

Finance 11% 31%

Accounting 26% 8%

Marketing 19% 12%

Human Resources Management 11% 18%

International Business 7% 8%

eCommerce 5% 5%

Computer Information Systems 4% 8%

Other 4% 4%

Healthcare Management 3% 2%

Business Non-Degree Field of Study
Non-

Degree

Finance 29%

Accounting 22%

Marketing 7%

Human Resources Management 13%

International Business 7%

eCommerce 11%

Computer Information Systems 0%

Other 2%

Healthcare Management 0%

Detail on Business Programs: 
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4. Online students seek programs with shorter courses and 

are willing to do some synchronous activities. 
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5. Online students search/research online, requiring 

sophisticated multi-channel digital marketing. 
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True or False: Online students are 
highly likely to click on the digital ads 
they are served? 

5. Online students search/research online, requiring 

sophisticated multi-channel digital marketing. 
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6. They expect video, virtual recruiting events, and 

mobile-friendly content.
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6. They expect video, virtual recruiting events, and 

mobile-friendly content.
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7. Online students are highly attuned to the cost of tuition 

and fees.

© Copyright 2022 Ruffalo Noel Levitz, LLC. 2022 Online Student Recruitment Report



18

8. Online students are younger than you think.
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33% 47%
51%

Graduate Students Online Students

8. Online students are younger than you think.
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9. Online students demand personalized attention and speedy 
response and reward programs that meet these expectations. 
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What approximate percent of 
online students are likely to 
enroll in the program that 
responds to their inquiry first?  
25% / 50% / 75% / 90% 

9. Online students demand personalized attention and speedy 
response and reward programs that meet these expectations. 
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9. Online students demand personalized attention and speedy 
response and reward programs that meet these expectations. 
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10. Online students expect to be admitted quickly and 

will enroll where they are admitted first. 
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10. Online students expect to be admitted quickly and 

will enroll where they are admitted first. 



All m aterial in this presentation, including text and im ages, is the property of RNL. Perm ission is required to reproduce inform ation.

Scott Jeffe
Vice President, Research -

Graduate and Online

Scott.jeffe@ruffalonl.com
917-923-2155

THANK YOU
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