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Put Your FAQs to Work:
Using Keyword Research to Optimize Your 

Existing Content for Search



Who are we?



• 50+ online programs, including bachelor's degrees, graduate degrees and 

certificates

• Online nursing master's ranked No. 1 in the country in 2022. The 

program has ranked in the top five on U.S. News & World Report’s list since 

2016.

• Ranked in the top 10 in the nation for online bachelor's programs by U.S. 

News & World Report for the past seven years

• Find us at online.osu.edu.

We are... Ohio State Online
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osu.edu



Who are we?



osu.edu

Juliana Scheiderer

Digital Marketing Strategist
Erin Schuler

Digital Marketing Strategy Lead



Recruit 

prospective students to 

online degree 

and academic 

certificate programs by 

driving leads from paid 

and organic 

marketing efforts.

Our goal is to
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What does that look like?



• Digital ads (search, 
display, social)

• Traditional advertising 
(e.g., print, radio)

• Web and content 
development

• Email marketing

• Market research 
and benchmarking

Digital & 

Traditional 

Marketing 

Efforts
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• Content Development
• Writing blog posts, news articles and social media posts

• Site Maintenance
• Developing program pages, landing pages, general web copywriting (including FAQs), selecting stock photos

• Creative Project Management
• Producing creative assets for content marketing, like graphics and video

• Measurement + Analytics
• Using Google Analytics and Search Console to measure and optimize content performance

Organic Marketing Efforts
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• Content Development
• Writing keyword-optimized blog posts, news articles and social media posts

• Site Maintenance
• Developing keyword-optimized program pages, landing pages, general web copywriting and selecting stock 

photos

• Creative Project Management
• Producing creative assets for content marketing like graphics and video that deliver value for searchers

• Measurement + Analytics
• Using Google Analytics, Keyword Planner and Search Console to measure and optimize content performance 

and research and develop new content that aligns with popular searches

Organic Marketing Efforts + SEO
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With keyword research and a 

few edits to your existing 

content, you can capture 

more search traffic – and 

more students.

Why invest 

your time in 

keyword 

research and 

SEO?
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• News articles or blog posts

• Meta descriptions and alt 

text tags

• Web page copywriting
• Program pages

• FAQ section

• About section

SEO 101: Where can you use keywords?
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• Once you have a topic 

(i.e., "online MBA"), use 

Google Keyword 

Planner to determine 

which exact 

terms prospective 

students use when 

looking for more info 

about the topic

SEO 101: How do you do keyword research?
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Example of program page



• Google search is where most research begins
• After being inspired to go to school, 58% of prospective student journeys start with an 

online search.*

• If you don’t capture this audience, someone else will.

• Blog articles are often the first point of entry from a Google 

search because they help prospective students find answers to 

questions during their research.

Why does it matter?

16*EAB SEO Audit for Ohio State Online, March 2020



How do you get started with blog content?
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Click to add text

• Consider your prospective student's questions. You most likely 

have a good list in your FAQ section already.

• Decide what you want to rank for. You can't win 'em all, so 

narrow your focus to priority content.

• Chat with your admissions team. What are some of the most 

common questions they receive?







• Re-write your content as an article.

• Structure your content in question-

and-answer format to mirror search 

behavior.

Key Ideas
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• What's the Difference Between Asynchronous and Synchronous Learning?

• Can You Really Get a Nursing Degree Online?

• How Do Online Classes Work?

• 5 Online Learning Tips for Student Success

Blog Content Examples
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https://online.osu.edu/resources/learn/whats-difference-between-asynchronous-and-synchronous-learning
https://online.osu.edu/resources/learn/can-you-really-get-nursing-degree-online
https://online.osu.edu/resources/learn/how-do-online-classes-work
https://online.osu.edu/resources/learn/5-online-learning-tips-student-success


• Use your target keywords in prominent places (headlines, 

subheads, URL etc.) to ensure that Google notices you and 

recognizes you can provide value to these searchers.

• Don't forget to do an SEO review.

• Link often to related content to retain site visitors and increase 

the number of pages they visit on your site.

• This indicates to Google that your site is a good source of 

info.

How do you develop search-friendly content?
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Example of blog content



How do you measure success?
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Click to add text

• Traffic: Impressions, new users, etc.

• Engagement: Time on page, pages per session, bounce rate

• Conversion: Inquiries

• Other metrics: Backlinks, average position/rank, featured 

snippets



Let's talk about results.
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Let's talk about results.
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Let's talk about results.
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Pre-SEO Post-SEO



Let's talk about results.
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osu.edu

Juliana Scheiderer | scheiderer.47@osu.edu

Erin Schuler | schuler.158@osu.edu

THANK YOU!

mailto:scheiderer.47@osu.edu
mailto:schuler.158@osu.edu
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