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We are... Ohio State Online

* 50+ online programs, including bachelor's degrees, graduate degrees and
certificates

* Online nursing master's ranked No. 1 in the country in 2022. The

program has ranked in the top five on U.S. News & World Report’s list since
2016.

 Ranked in the top 10 in the nation for online bachelor's programs by U.S.
News & World Report for the past seven years

* Find us at online.osu.edu.
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Earn a world-renown_ |
education wherever you

Advance your career, change fields, or expandy
with Ohio State Online.
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Our goal is to

Recruit

prospective students to
online degree

and academic
certificate programs by

driving leads from paid
and organic
marketing efforts.
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Digital &
Traditional

Marketing
Efforts

Digital ads (search,
display, social)
Traditional advertising
(e.g., print, radio)
Web and content
development

Email marketing

Market research
and benchmarking



Organic Marketing Efforts

* Content Development
» Writing blog posts, news articles and social media posts

* Site Maintenance

» Developing program pages, landing pages, general web copywriting (including FAQS), selecting stock photos

* Creative Project Management

* Producing creative assets for content marketing, like graphics and video

* Measurement + Analytics

» Using Google Analytics and Search Console to measure and optimize content performance
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Organic Marketing Efforts + SEO

* Content Development

» Writing keyword-optimized blog posts, news articles and social media posts

* Site Maintenance

» Developing keyword-optimized program pages, landing pages, general web copywriting and selecting stock
photos

* Creative Project Management
« Producing creative assets for content marketing like graphics and video that deliver value for searchers

* Measurement + Analytics

» Using Google Analytics, Keyword Planner and Search Console to measure and optimize content performance
and research and develop new content that aligns with popular searches
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Why invest
your time in

keyword
research and
SEO?

With keyword research and a
few edits to your existing
content, you can capture
more search traffic — and
more students.



SEO 101: Where can you

* News articles or blog posts

* Meta descriptions and alt
text tags

* Web page copywriting
* Program pages
* FAQ section
« About section

use keywords?
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We tapped Ohio State experts to explain the difference
detween asynchronous and synchronous learing and what
each style actually means when it comes to online classes.

13



SEO 101: How do you do keyword research?

[ Once you have a tOpIC D Keyword (by relevance) Avg. monthly searches

(.e., "online MBA"), use ) |
eywords you provided

GOOgle Keyword ] [] online mba 12,100 \
Planner to determine
Wthh exac t [[] online mba program 9,900 v_/\_/\./\/
terms prospective D best online mba program 6,600 .‘1‘
StUdentS use When [[] working professional mba 140 \’_/_\_A_

looking for more Info
about the topic
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E L'ELET Y * Shortcuts 1 Juliana Scheiderer

Home | Programs |}|Online MBAfor Working Professionals

View Edit Revisions Clone

Online MBA|for Working Professionals

MAX M. FISHER COLLEGE OF BUSINESS

Earn a nationally ranked MBA that fits yvour schedule — entirely online, in person or in any combination
that you choose. The newj online MBAJprogram seamlessly integrates into Fisher's campus-based

Working Professional MBA, providing all students with the same access to a globally recognized Master

of Business Administration degree and one of the nation's largest alumni networks

Personalized: 21 of the 48 reguired credit hours for thel program are elective, providing you
with opportunities to take a deep dive into subjects you're most interested in such as marketing,

leadership, nonprofit management and organizational behavior. You have the flexibility to also .
) ) Aravind (AC) Chandrasekaran, PhD
create your own custom plan by choosing courses from across Ohio State's more than 100 graduate Fisher College of Business Distinguished

programs offered by the Moritz College of Law, the College of Public Health, the John Glenn College of Professor of Operations / Associate Dean for
’ . Graduate Programs and Executive Education
Public Affairs and others.

"At Fisher. our Online Working

Experiential: Along with building a business foundation in your 11 core courses, differentiate yourself as a Professional MBA createsﬂexibilitgfor
leader with opportunities to get involved in signature programs such as Fisher's Global Applied Projects students to Igamﬁ-om anywhere and at
Program (GAP), Global Business Expeditions (GBE) and The Washington Campus. their own pace, while also providing
interactive and experiential learning that
Supportive: Every Fisher graduate student has access to a dedicated team of career professionals is vital for success in today’s hyper-
composed of an experienced career coach, professional development coach and academic advisor who competitive job market."

works with you to understand your unique passions and professional goals.

Sign up for anjonline MBAJnfo session >>

Example of program page




Why does it matter?

* Google search is where most research begins

 After being inspired to go to school, 58% of prospective student journeys start with an
online search.*

* |fyou don’t capture this audience, someone else will.

* Blog articles are often the first point of entry from a Google
search because they help prospective students find answers to
guestions during their research.

*EAB SEO Audit for Ohio State Online, March 2020
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How do you get started with blog content?

* Consider your prospective student's questions. You most likely
nave a good list in your FAQ section already.

* Decide what you want to rank for. You can't win ‘em all, so
narrow your focus to priority content.

* Chat with your admissions team. What are some of the most
common questions they receive?
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Earning My Degree Online

Will my degree be considered an "online" degree?
How long will it take me to finish my program?
Will | be able to attend graduation?

|s my entire program offered online?

Common Online Degree Questions

Will | have an advisor?
How do | buy books/materials?

| am a veteran who served in the military, what kind of assistance can | get for my Online Program?

What is an online certificate?




What You Need to Know

We're here to help you plan, learn and advance.

Whether you're ready to enroll in an online degree program or still exploring your options, you probably have a lot of questions about online learning. No matter
where you are in your educational journey, the distance learning experts at Ohio State Online are here to help.

Plan Learn Advance

Plan your educational journey, and choose Learn what to expect during your online Maximize your career potential with a top-
the best online degree for you. program, and find out how online class work. ranked degree or certificate.
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Key Ideas

* Re-write your content as an article.

e Structure your content in question-
and-answer format to mirror search

behavior.




Blog Content Examples

* \What's the Difference Between Asynchronous and Synchronous Learning?

* (Can You Really Get a Nursing Deqgree Online?

* How Do Online Classes Work?

* 5 Online Learning Tips for Student Success
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https://online.osu.edu/resources/learn/whats-difference-between-asynchronous-and-synchronous-learning
https://online.osu.edu/resources/learn/can-you-really-get-nursing-degree-online
https://online.osu.edu/resources/learn/how-do-online-classes-work
https://online.osu.edu/resources/learn/5-online-learning-tips-student-success

How do you develop search-friendly content?

* Use your target keywords in prominent places (headlines,
subheads, URL etc.) to ensure that Google notices you and
recognizes you can provide value to these searchers.

* Don't forget to do an SEQO review.

* Link often to related content to retain site visitors and increase
the number of pages they visit on your site.

* This indicates to Google that your site Is a good source of
Info.
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Ohio State Online

What's the Difference Between
Asynchronous and Synchronous Learning? more
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“With online learning, student engagement is just different,”
Jones said. *I see instructors in online classes really making an
effort to make things personable and make people feel included
We're trying to bring everyone together as one community,
because online students are part of the Ohio State community”
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Example of blog content




How do you measure success?

* Traffic. Impressions, new users, etc.
* Engagement: Time on page, pages per session, bounce rate
* Conversion: Inquiries

* Other metrics: Backlinks, average position/rank, featured
snippets

24



Let's talk about results.

Acquisition

Landing Page
% Mew Sessions
Sessions

7,056 81.66% 0,/62

/news/2019/09/30/whats-difference-between-asynchron & 4122 |
ous-and-synchronous-learning ' '

/news/2017/04/10/dos-and-don’ts-online-learning ] 575

/news/2020/04/06/adobe-creative-cloud-free-students-u & 462
ntil-may-31
/news/2019/01/15/chio-states-online-undergrad-progra

ms-ranked-top-3 & s

/news/2016/09/30/calculating-your-cost-credential




Let's talk about results.

Acquisition

Landing Page

% Mew Sessions
Sessions

68,740 89.75%
otal: 40 88 AVO Tar View

/resources/learn/whats-difference-between-asynchrono

us-and-synchronous-learning & 38,842 (56.51

{resources/advance/what-can-you-do-health-sciences-b

achelors-degree i 8416

/resources/learn/can-you-really-get-nursing-degree-onli
ne bl 8,345

fresources/plan/graduate-certificate-ve-masters-degree (@ 6,855

/resources/learn/5-online-learning-tips-student-success (@ 1,892




Let's talk about results.

Pre-SEO Post-SEO
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Let's talk about results.

Links > Top linked pages - externally > https://lonline.osu.edu/resources/learn/whats-difference-between-asynchronous-and-synchronous-learning

Target page

https://online.osu.edu/resources/learn/what...
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THANK YOU!

Juliana Scheiderer | scheiderer.47@osu.edu
Erin Schuler | schuler.158@osu.edu

[ THE OHIO STATE UNIVERSITY osu.edu
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