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Study demographics
6,455 responses (up from 5,291 in 2021)

9th grade (class of 2025) 1% Northeast (Connecticut, Maine, Massachusetts, New Hampshire, New
: 33%
10th grade (class of 2024) 2%, Jersey, New York, Pennsylvania, Rhode Island, and Vermont)
11th grade (class of 2023) 8% Midwest (lllinois, Indiana, lowa, Kansas, Michigan, Minnesota, Missouri, 17%
12th grade (class of 2022) 89%  Ohio, North Dakota, Nebraska, South Dakota, and Wisconsin) °
. o Southeast (Alabama, Arkansas, Delaware, Florida, Georgia, Kentucky,
Asian/Pacific Islander 5% 9
Black or Afi A . 670 Louisiana, Maryland, Mississippi, North Carolina, South Caroling, 25%
H_OC Qr ”fOTr,‘ merican 97" Tennessee, Virginia, and West Virginia)
M?g;g%g;e?nmo ]7" Southwest (Arizona, New Mexico, Oklahoma, and Texas) 5%
Native American or West (Alaska, California, Colorado, Hawaii, Idaho, Nevada, Montana, 19%
American Indian 1% Oregon, Utah, Washington, and Wyoming)
Whi’rg _ 75%  Less than $30,000 4%
Mulfi-racial 2% $30,000 to $59,999 8%
o Homolosnam e
Non-first-generation 70% ' ' °
9 i $150,000 or more 49%
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-_____________________________________________________________
30 Participating Institutions

(RNL

Alvernia University

Arapahoe Community College
Ashland University

Azusa Pacific University
Chadron State College
Columbia Basin College
Columbus College of Art & Design
Concordia University , St. Paul
Dixie State University
Embry-Riddle University
Kettering University

Kings College

Morgan State University

New Mexico State University
North Cenftral College

Pacific Lutheran University
South Pugent Sound College
The New School

Transylvania University

Union University

University
University
University
University
University

of Georgia

of Montana

of New Orleans
of Tampa

of the Pacific

University of Minnesota, Morris
Utah State University

Webster University

Wilkes University

William Peace University



Want to parficipate in the
2023 studye

v |t's freell

v Youdon't have to be our client; you
don’t evenhave to like usl!

v" Feb 1 to March 15, 2023.

Emailme at
Raguel.Bermejo@RuffaloNL.com

o
(RL

=


mailto:Raquel.Bermejo@RuffaloNL.com

Join by Web

€) Goto PollEv.com
€) Enter RUFFALONL

e Respond to activity




Communication With
Prospective Families



They want to hear from you!

Good news!

at least once a week!

85%

76%

64%

2020 2021 2022

Ruffalo Noel Levitz , CampusESP, & Ardeo Education (2022). Prospective Family Engagement Report. Cedar Rapids, lowa: Ruffalo Noel Levitz. 8



-________________________________________________________________
Preferred frequency & ethnicity

69%
0
65% 62%
51%
28%
19% 23%
’ 16% 16%
12 %
4% 4% 2% . 20 4% g

19 Yo 1% 2%

- " . . — B
Every day At least once a week Whenever they have At least once a month [ expect them to only
important information to communicate with my

share student

MW Asian ™ Black ™ Hispanic ™ White

~
@L
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-_____________________________________________________________
Communication channels: preference vs. reality

98% 96%

44%
409
36% 0
19% 20%
10%
I
Via email Via text message Via the parent/family Via telephone Social media
portal
B Channels used Preferred Channels

k/ Ruffalo Noel Levitz , CampusESP, & Ardeo Education (2022). Prospective Family Engagement Report. Cedar Rapids, lowa: Ruffalo Noel Levitz. 10



-_____________________________________________________________
Preferred channels & ethnicity

95%97%93%96%

")
450518% 47%
40%
35% 37%350,
30%
0

70 13% 10%10%

crme HEEDE

| I =

Via email Via text message Via the parent/family Via telephone Social media

portal
MW Asian ™ Black ™ Hispanic ™ White

~
@L
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Preferred channels
Change from 2021 to 2022

Via the

Via email parent/family
message
portal

Via
telephone

Via text

-1% 4% 4% -6% 6%
4% -1% 5% -8% -1%
-2% 4% 0% -3% 3%
0% 1% 10% -2% -5%

@l[ 12



-___________________________________________________________
Preferred channels & family income

96% g 40, 95% 96% 96%

9% 79, 8% 9% 11%

Via email Via text message Via the parent/family portal Via telephone Social media
M Less than $30,000 $30,000to $59,999  ®$60,000to $99,999  m$100,000to $149,999 = $150,000 or more
k/J Ruffalo Noel Levitz , CampusESP, & Ardeo Education (2022). Prospective Family Engagement Report. Cedar Rapids, lowa: Ruffalo Noel Levitz. 13



Preferred channels
Change from 2021 to 2022

. Via the . .
. . Via text . Via Social
Via email parent/family .
message portal telephone media

5% 5% 2% 3% 3%
1% 1% 7% 3% 3%
2% 2% 7% 3% 3%
0% 1% 10% 2% 5%
0% 4% 9% 4% 3%

@L 14



Plans tor College



Families want the “traditional college experience”

41% wants their student to enroll at a college
that'’s close to home

13% wants their student to live at home and
commute to college

16% wants their student to take virtual campus tours
instead of traveling to the campuses to visit in person

Ruffalo Noel Levitz , CampusESP, & Ardeo Education (2022). Prospective Family Engagement Report. Cedar Rapids, lowa: Ruffalo Noel Levitz. 16




Wants their student to enroll at
a college that's close to home

66%
54%

41%

B2020 ®m2021 w2022

k/ Ruffalo Noel Levitz , CampusESP, & Ardeo Education (2022). Prospective Family Engagement Report. Cedar Rapids, lowa: Ruffalo Noel Levitz.

Wants their student to live at Wants their student to take
home and commute to

college traveling to the campuses to
visit in person
32%
58%
20%
30%
13%
16%
W 2020 W2021 W2022 2020 ™2021 W2022

virtual campus tours instead of



How fare

80% is considering out-of-state institutions

Up from 44 % in 2021

w 62 % is willing to support their students in traveling
o 500 miles or more to attend college

Up from 31% in 2021

(RNL

Ruffalo Noel Levitz , CampusESP, & Ardeo Education (2022). Prospective Family Engagement Report. Cedar Rapids, lowa: Ruffalo Noel Levitz. 18



University entrance exams

Family 22%

Will take the ACT
Student 20%

°=| Will take the SAT Family 52%
— Student 32%
v — M 0
°=| Will take both the ACT & SAT Family 23%

Student 34%

y /)
© woris I

( - Ruffalo Noel Levitz , CampusESP, & Ardeo Educatio (2022]P ospective Family Engagement Report. Cedar Rapids, lowa: Ruffalo Noel Levitz.

RffI 0 Noel Levitz , Mongoose, Modern Campus, & Plexuss (2022). 2022 High School Student College Planning Report. Cedar Rapids, Iowa: Ruffalo Noel Levitz.
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Perceptions of test-optional institutions

ﬁ All institutions should Family 48%
be test-optional Student 47%

Institutions that Fami Iy 270
require tests are more )
prestigious Stlldent 21 /0

Family 25%
Student 36%

=

There is no difference

(@ L Ruffalo Noel Levitz , CampusESP, & Ardeo Education (2022). Prospective Family Engagement Report. Cedar Rapids, lowa: Ruffalo Noel Levitz.

Ruffalo Noel Levitz , Mongoose, Modern Campus, & Plexuss (2022). 2022 High School Student College Planning Report. Cedar Rapids, lowa: Ruffalo Noel Levitz.
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Information Topics



-___________________________________________________________
Information topics

Interest Access

Academics (programs, majors, minors, etc.) 99% 91%
Admission requirements 98% 80%
The strength of the academic programs (ratings, rankings, etc.) 97% 87%
The cost (tuition, fees, room, board, etc.) 7% 81%
Housing 96% 80%
Safety precautions 95% 64%
Community life and activities 95% 42%
Application process and timeline 95% 64%
Financial aid and scholarships 4% 54%
The location (town, area, local spots, etc.) 4% 63%
Food services and dining 93% 74%
What makes the institution different 92% 84%
Account services and paying the tuition bill 21% /4%
Options to finance college education (financial aid, loans, etc.) 86% 74%
Div ersity and other demographics 73% 50%
The 2022 athletic season 72% 21%
@"‘ R - - - ' - - ' 22
uffalo Noel Levitz, CampusESP, & Ardeo Education (2022). Prospective Family Engagement Report. Cedar Rapids, lowa: Ruffalo N oel Levitz.



ACCess gap

Interest
Account services and paying the tuition bill 21%
Safety precautions 95%
Food services and dining 93%
Housing 6%
Options to finance college education 867
(financial aid, loans, etc.) °
Community life and activities 95%
The location (town, areaq, local spots, etc.) 4%
What makes the institution different 92%
The strength of the academic programs 979,

(ratings, rankings, etfc.)

Access

42%
50%
54%
64%

64%

74%
74%
74%

80%

Access

Gap
49%
45%
39%
32%

22%

21%
20%
18%

17%

(RNL

Ruffalo Noel Levitz, CampusESP, & Ardeo Education (2022). Prospective Family Engagement Report. Cedar Rapids, lowa: Ruffalo N oel Levitz.
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Join by Web

€) Goto PollEv.com
€) Enter RUFFALONL

e Respond to activity




Videos on university welbsites

96 % of families are interested in watching videos on university
websites

ﬁ 81% of families have already watched videos on university
websites

Topics they are interested in watching videos on?

General institution overview 80%
’ruden’r life 80%

69%

Virtual tour 65%
Admissions general video 62%

@ L Ruffalo Noel Levitz , CampusESP, & Ardeo Education (2022). Prospective Family Engagement Report. Cedar Rapids, lowa: Ruffalo Noel Levitz. 25







Parficipatfion in virtual events

42%

37%

33%

2020 2021 2022

Ruffalo Noel Levitz , CampusESP, & Ardeo Education (2022). Prospective Family Engagement 27
Report. Cedar Rapids, lowa: Ruffalo Noel Levitz.



Satisfaction with virtual events

75% /7%

527

2020 2021 2022

Ruffalo Noel Levitz , CampusESP, & Ardeo Education (2022). Prospective Family Engagement 28
Report. Cedar Rapids, lowa: Ruffalo Noel Levitz.



Campus Tours

84% of families have participated
in in-person campus tours

67%

41%

31%

Participated in group  Participated in Taken tours on their
guided tours individual guided own
tours

56% of families have participated
in virtual campus tours

Ruffalo Noel Levitz , CampusESP, & Ardeo Education (2022). Prospective Family Engagement 29
Report. Cedar Rapids, lowa: Ruffalo Noel Levitz.



Join by Web

€) Goto PollEv.com
€) Enter RUFFALONL

e Respond to activity




-___________________________________________________________
Satistaction with Campus Tours

93%
58%
29%
13%
6%
2%
] —
Satisfied Neither satisfied nor dissatisfied Dissatisfied

B [n-person campus tours Virtual campus tours

@ L Ruffalo Noel Levitz , CampusESP, & Ardeo Education (2022). Prospective Family Engagement Report. Cedar Rapids, lowa: Ruffalo Noel Levitz. 31



How can you use this
InNformation 1o meet
your godalse



1. Collect prospective families’ contact information early and use it!

2. Understand the families you are trying to reach —not one size fits all
for family engagement.

—  Familieswith no college experience
—  Familieswith lowerincomes

3. Welcome families back to campus.
4. Confinue to invite familiesto your virtual events and virtual tours.

5. Prioritize the most important topics. Don't hide the important
information behind several pages and clicks.

—  Ensure important topics are easily accessible, simple to
understand, and repeated enough that visitors know where to
look and have a better chance of finding key information.

@IL 33



4. Importance of financial aid is increasing but families’
understanding and access to financing information are not.

— Make sure your financial aid application does not put an
unnecessary burden on the families and students who need it the
Most.

5. Prospective families do not know your admissions and financial aid
lingo. Use “inclusive” language.

6. Remember that the more difficult your application process is, the
less equitable it is.

/. ..redlly, family engagement and reducing the gap in access to
information is all about equity!

(RNL
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Let’s stay In fouch!

Raquel.Bermejo@RuffaloNL.com

Dave@CampusESP.com

RNL a\\ TR .

erty of RNL. Permissionis requiredtoreproduce inform ation.
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