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The details:

✓ 1,500 respondents (thank you Plexuss
for your sample)

✓ Administered Jan./Feb. 2021

✓ Respondent target: those who have 
searched for a graduate program in the 
last 12 months. 

✓ Survey focus: 

✓ How they search – in detail

✓ How they make their decisions

✓ Expectations of institutions

✓ Program details
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The Graduate Student Imperative

While undergraduate enrollment contracted in each semester since the pandemic began, graduate 
enrollment showed growth in the first four semesters when compared year-over-year. 
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A rising tide will not lift all boats.

Let’s talk about how your policies 

and practices match – or 

mismatch – student expectations
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How they plan to study

What proportion of graduate 

students plan to enroll in a 
fully classroom program? 
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What are your challenges in 

growing fully online 
programming?
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What they plan to study

What proportion of the graduate 

students enroll in master’s 
programs? 
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What successes have you had in 

certificates? What challenges? 
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How they plan to study
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What are the challenges you’ve 

faced in moving toward flexible 
formats?
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What is the most effective 

way to learn about 
graduate programs?

How do they search/research
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Does your marketing strategy 

align with these data? Are there 
“sacred cows” that you can’t 

stop doing?
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Is cost most frequently driving 

enrollment decisions?  

Their priorities and concerns
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How do your outreach, process 

and messaging reflect the things 
that are important to graduate 

students?
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What proportion of grad 

students expect a 
response within 24 hours?  

Their expectations
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Their expectations

What proportion will likely/definitely enroll in the program that 
admits them first?
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Give yourself a grade (A-F) 

on speed:

Inquiry?

Applicant?

Admit?

Register?

What would it take to move up?



All m aterial in this presentation, including text and im ages, is the property of RNL. Perm ission is required to reproduce inform ation.

THANK YOU
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